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AIRPORT LAND USE COMMISSION
RIVERSIDE COUNTY
AGENDA

Riverside County Administration Center
4080 Lemon St., 1st Floor Hearing Room
Riverside, California

Thursday 9:00 a.m., June 13, 2013

NOTE: If you wish to speak, please complete a “"SPEAKER IDENTIFICATION FORM” and give it to
the Secretary. The purpose of the public hearing is to allow interested parties to express their
concerns. Comments shall be limited to 5 minutes and to matters relevant to the item under
consideration. Please do not repeat information already given. If you have no additional information,
but wish to be on record, simply give your name and address and state that you agree with the
previous speaker(s). Also please be aware that the indicated staff recommendation shown below may
differ from that presented to the Commission during the public hearing.

Non-exempt materials related to an item on this agenda submitted to the Airport Land Use
Commission or its staff after distribution of the agenda packet are available for public inspection in the
Airport Land Use Commission’s office located at 4080 Lemon Street, 14" Floor, Riverside, CA 92501
during normal business hours.

In compliance with the Americans with Disabilities Act, if any accommodations are needed, please
contact Barbara Santos at (951) 955-5132 or E-mail at basantos@rctima.org. Request should be

made at least 48 hours or as soon as possible prior to the scheduled meeting.
1.0 INTRODUCTIONS
1.1 CALL TO ORDER
1.2 SALUTE TO FLAG
1.3 ROLL CALL
2.0 PUBLIC HEARING: NEW CASES

RIVERSIDE MUNICIPAL AIRPORT

2.1 ZAP1060RI13 — Andy & Cindy Real Estate Holdings LLC/Andy Management Group

(Representative: Debrah E.M. Johnson) - City of Riverside Case Nos. P12-0727
(Design Review) and P12-0729 (Rezoning). These projects relate to properties located
southerly of Arlington Avenue and easterly of Madison Street. Case No. P12-0727 isa
proposal to expand the parking lot for the existing office building with an address of
4990 Arlington Avenue, adding 23 parking spaces for a new total of 64 parking spaces.
The expansion requires a lot line adjustment with the adjoining residential property with
an address of 4015 Madison Street, increasing the area of the office property by 0.23
acres. Case No. P12-0729 is a proposal to change the zoning of that 0.23-acre area
from R-1-7,000 (Single Family Residential) to O (Office). The Commission may further
recommend rezoning the existing parcel from O-S-1 to O-S-1-AP-C and rezoning the
expansion area from R-1-7000 to O-S-1-AP-C. (Zone C of Riverside Municipal Airport
Influence Area). ALUC Staff Planner: Russell Brady at (951) 955-0549, or e-mail at
rbrady@rctima.org.

Staff Recommendation: CONSISTENT
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BERMUDA DUNES AIRPORT

2.2

2.3

ZAP1047BD13 — La Quinta Brewing Company (Representative: Scott Stokes) - County

Case No. CUP03694 (Conditional Use Permit). CUP03694 is a proposal to establish a
brewery within an existing industrial building on a 0.28 acre parcel (0.52 acres gross)
located at the southwest corner of Wildcat Drive and Racoon Street in the
industrial/business park area westerly of Washington Street and northerly of Interstate
10. The brewery (primarily involving the brewing and distribution of beer) would include
a tasting/retail area as well as brewing/manufacturing area, offices, and storage. (Zone
C of Bermuda Dunes Airport Influence Area). ALUC Staff Planner: Russell Brady at
(951) 955-0549, or e-mail at rbrady@rctima.org.

Staff Recommendation: CONSISTENT

ZAP1048BD13 — Passco Washington Square LLC (Representative: Little/DaMarlon
Carter) - County Case No. PP25328 (Plot Plan). PP25328 is a proposal to construct a
bank on a 0.7 acre parcel located on the westerly side of Washington Street, northerly
of Interstate 10, Varner Road, and Marketplace Street, and southerly of Wildcat Drive.
(Zones C and D of Bermuda Dunes Airport Influence Area). ALUC Staff Planner:
Russell Brady at (951) 955-0549, or e-mail at rbrady@rctima.org.

Staff Recommendation: CONSISTENT

PALM SPRINGS INTERNATIONAL AIRPORT

24

ZAP1014PS13 — Andrew Wooster — City of Palm Springs Case No. CUP 5.1298
(Conditional Use Permit). A proposal to operate a kennel (dog day care, boarding, and
grooming) for up to fifteen dogs within a 3,552 square foot suite (Unit C-6) in an existing
multi-tenant industrial park building located at 5000 Calle San Raphael in the City of
Palm Springs (at the northeast corner of Gene Autry Trail and Calle San Raphael, north
of Dinah Shore Drive and south of Sunny Dunes Road). (Airport Compatibility Zone B1
of the Palm Springs International Airport Influence Area). ALUC Staff Planner: Russell
Brady at (951) 955-0549, or e-mail at rbrady@rctima.org.

Staff Recommendation: CONSISTENT

FRENCH VALLEY AIRPORT

2.5

ZAP1052FV13 —Ishii-Durfee Architects, Inc. (Representative: Dennis Durfee), - for the
Church of Jesus Christ of Latter-Day Saints — County Case No.: Plot Plan No. 25309
(PP25309). A proposal to develop a 20,000 square foot church building (along with
2,700 square feet of church offices and a 180 square foot storage building) on 4.04
acres located on the easterly side of Sky Canyon Drive, northerly of Murrieta Hot Springs
Road (and northerly of the existing church at the northeasterly corner of the intersection
of those streets). (Zones C and B1 of the French Valley Airport Influence Area). ALUC
Staff Planner: Russell Brady at (951) 955-0549, or e-mail at rbrady@rctima.org.

Staff Recommendation: INCONSISTENT
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3.0 PRESENTATION/INQUIRY: Tract 30966R1 — James Fagelson

4.0 ADMINISTRATIVE ITEMS
4.1 Director's Approvals

4.2 Reappointment to Commission by Airport Managers
4.3 Election of Officers
4.4 December 12, 2013 ALUC Commission Meeting: Reschedule

5.0 APPROVAL OF MINUTES
May 9, 2013

6.0 ORAL COMMUNICATION ON ANY MATTER NOT ON THE AGENDA

7.0 COMMISSIONER’S COMMENTS

YALUC Agendas\ALUC Commission Agendas\2013 Agendas\ALUCAGDA-6-13-13.doc



COUNTY OF RIVERSIDE
AIRPORT LAND USE COMMISSION

STAFF REPORT
AGENDA ITEM: 2.1
HEARING DATE: June 13, 2013
CASE NUMBER: ZAP1060RI13 — Andy & Cindy Real Estate Holdings
LLC/Andy Management Group (Representative: Debrah E.M.
Johnson)

APPROVING JURISDICTION: City of Riverside
JURISDICTION CASE NO.: P12-0727 (Design Review), P12-0729 (Rezoning)

MAJOR ISSUES:  Use of the Parking Space Method with an assumption of 1.5 persons per
vehicle would indicate an intensity of 96 persons on-site, which would exceed the average
intensity criterion for Zone C. The establishment of a new building with a 64-space parking
Iot on this site would be inconsistent, using the Parking Space Method of estimating intensity.
However, the office building exists and is operational. No expansion to the office building, or
change of use therein, is proposed through this Design Review.

RECOMMENDATION: Staff recommends a finding of CONSISTENCY for the Rezoning
and Design Review, subject to the conditions included herein for the Design Review and that
the new zoning incorporates the Airport Protection Overlay Zone suffix (-AP-C), which refers
to the site’s location within Compatibility Zone C of the Riverside Municipal Airport Influence

Area.

PROJECT DESCRIPTION: City of Riverside Case No. P12-0727 is a proposal to expand the
parking lot for the existing office building with an address of 4990 Arlington Avenue, adding 23
parking spaces for a new total of 64 parking spaces. The expansion requires a lot line adjustment
with the adjoining residential property with an address of 4015 Madison Street, increasing the area of
the office property by 0.23 acres. Case No. P12-0729 is a proposal to change the zoning of that 0.23-
acre area from R-1-7,000 (Single Family Residential) to O (Office).

PROJECT LOCATION:  The cases relate to two properties located southerly of Arlington
Avenue and easterly of Madison Street, in the City of Riverside, approximately 7,000 feet easterly of
the easterly terminus of Runway 9-27 at Riverside Municipal Airport.
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LAND USE PLAN: 2005 Riverside Municipal Airport Land Use Compatibility Plan

a. Airport Influence Area:  Riverside Municipal Airport

b. Land Use Policy: Airport Compatibility Zone C
¢. Noise Levels: Between 55-60 CNEL from aircraft
ANALYSIS:

Non-Residential Intensity: Non-Residential intensity in Airport Compatibility Zone C is restricted to
150 people per single acre and 75 people per average acre. The existing office parcel is 0.71 net
acres and is proposing to increase by 0.23 acres through a lot line adjustment for a total of 0.94 acres.
The gross acreage inclusive of adjacent street half-widths is 1.12 acres. Based on this gross acreage,
a total population of 84 persons would be permitted on-site. The existing office building is
approximately 11,130 square feet and consists primarily of office uses. The building has an intensity
of approximately 56, based on the Building Code Method, with a 50% reduction for office uses.
This would equate to an average intensity of 50 people per acre and a single acre intensity of 56,
since the existing building is located within a 210’ by 210" area. This is consistent with the non-
residential intensity criteria for Zone C.

Use of the Parking Space Method with an assumption of 1.5 persons per vehicle would indicate a
population intensity of 96 persons on-site. This level of intensity, which may be indicative of the
actual intensity of the existing building, is not consistent with non-residential intensity criteria for
Zone C. The development of a new structure with a 64-space parking lot at this location would be
considered inconsistent. However, existing land uses established prior to the adoption of the
Compatibility Plan are not subject to the Plan’s intensity restrictions. The proposed project does not
include any modifications to the existing building (or to its use) that would allow for any greater
intensity than already exists. If the landowner is adding parking spaces because the on-site
business(es) are successful, or because parking is spilling over to the surrounding neighborhood,
preventing the expansion of the parking lot would not necessarily resolve intensity issues within the
structure. The expanded parking lot would provide additional parking for the existing building and
uses within, and rezoning of that area is necessary in order for the additional parking to be allowed.
No vacant area would exist on the property that could aflow for additional development pursuant to

the proposed rezoning.

Open Area: Compatibility Zone C requires 20% of area within major projects (10 acres or larger) to
be set aside as open land that could potentially serve as emergency landing areas. Since the project
site is less than ten acres, this criteria is not applicable.

Noise: The site is located within the area subject to average aircraft noise levels between 55 and 60
CNEL. As a non-residential use, no special measures to mitigate aircraft-generated noise are

required.

PART 77: Not applicable as no new structures are proposed.
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Existing Zoning: The existing zoning of the residential property with an address of 4015 Madison
Street is R-1-7,000 (Single-Family Residential). The existing zoning of the office property with an
address of 4990 Arlington Avenue is 0-S-1 (Office, one story [20 feet] height limit). In order to
maintain uniformity of zoning for the office parcel as revised, it is suggested that the Building
Stories Overlay (-S-1) be applied to the expansion area.

Airport Overlay: In conjunction with adoption of its new General Plan, the City of Riverside
amended its zoning ordinance to provide for Airport Protection Overlay Zones within the Airport
Influence Areas of airports for which Compatibility Zones based on the “A through E” system
utilized in the 2004 Riverside County Airport Land Use Compatibility Plan have been established.
While the land uses permitted by the proposed O zone are consistent with a location in Compatibility
Zone C, application of the Airport Protection Overlay Zone suffix is recommended in order to assure
that the ultimate development will comply with Compatibility Zone C intensity limitations. This
would further the objectives of promoting the continued operations of Riverside Municipal Airport
and maintaining public awareness of its proximity. The Airport Protection Overlay Zone suffix
should be applied to both the existing office building parcel (rezoning from O-8-1 to O-S-1-AP-C)
and the expansion area (rezoning from R-1-7,000 to O-S-1-AP-C).

CONDITIONS:

1. Any outdoor lighting that is installed shall be hooded or shielded so as to prevent either the
spillage of lumens or reflection into the sky.

2. The following uses shall be prohibited:

(a)  Any use which would direct a steady light or flashing light of red, white, green, or
amber colors associated with airport operations toward an aircraft engaged in an
mitial straight climb following takeoff or toward an aircraft engaged in a straight
final approach foward a landing at an airport, other than an FAA-approved
navigational signal light or visual approach slope indicator,

(b)  Any use which would cause sunlight to be reflected towards an aircrafl engaged inan
initial straight climb following takeoff or towards an aircraft engaged in a straight
final approach towards a landing at an airport.

(c) Any use which would generate smoke or water vapor or which would attract large
concentrations of birds, or which may otherwise affect safe air navigation within the
area, including landscaping utilizing water features, composting operations,
construction and demolition debris facilities, and incinerators.

(d)  Any use which would generate electrical interference that may be detrimental to the
operation of aircraft and/or aircraft instrumentation.
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(e) Children’s schools, day care centers, libraries, hospitals, nursing homes, highly noise-
sensitive outdoor nonresidential uses, and hazards to flight.

3. The attached notice shall be provided to all potential purchasers of the property and all
potential tenants of the buildings, and shall be recorded as a deed notice.

4, Any new retention basins on the site shall be designed so as to provide for a maximum
48-hour detention period following the conclusion of the storm event for the design storm
(may be less, but not more), and to remain totally dry between rainfalls. Vegetation in
and around the retention basin(s) that would provide food or cover for bird species that
would be incompatible with airport operations shall not be utilized in project landscaping.

5. Prior to final inspection approval of the proposed additional parking spaces, the City of
Riverside shall apply zoning incorporating the Airport Protection Overlay Zone (O-S-1-
AP-C) to the area included within the boundaries of the expanded parcel.

6. The City of Riverside shall either prohibit establishment of any new uses of the following
types on the property (within or outside the structure with an address of 4990 Arlington
Avenue), or shall require Airport Land Use Commission review of such uses:

Alcohol sales, assemblies of people, assisted living/residential care facilities, brewpubs,
catering establishments, drive-thru businesses, farmers’ markets, florist shops, fuel
systems with aboveground storage tanks, group housing, homeless shelters (more than 6
occupants), outdoor dining, restaurants, retail sales, schools, and tutoring centers {11 or
more students), and the following temporary uses; fairs, circuses, and concerts.

YMAAIRPORT CASE FILES\Riverside\ZAP1060R113\ZAP1060R113sr.doc



NOTICE OF AIRPORT IN
VICINITY

This property is presently located in the vicinity of an
airport, within what is known as an airport influence
area. For that reason, the property may be subject to
some of the annoyances or inconveniences associated
with proximity to airport operations (for example: noise,
vibration, or odors). Individual sensitivities to those
annoyances can vary from person to person. You may
wish to consider what airport annoyances, if any, are
associated with the property before you complete your

purchase and determine whether they are acceptable to

you. Business & Professions Code Section 11010 (b)
(13)(A)

—

— — —— - W —




INDIVIDUAL AIRPORT POLICIES AND COMPATIBILITY MAPS CHAPTER 3
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PARKING LOT GRADING PLAN
4990 ARLINGTON AVE-- LOT LINE ADJUSTMENT
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RIVERSIDE MUNICIPAL CODE RIVERSIDE, CALIFORNIA

Chapter 19.200

BUILDING STORIES OVERLAY ZONE (S)

19.200.010 Purpose.

19.200.020 Application of Building Stories Overlay Zone.
19.200.030 Building Height Limit.

19.200.040 Stories Variances Prohibited.

19.200.010 Purpose.

The Building Stories Overlay (S) Zone is established to preserve and promote the health, safety
and general welfare of the community, and to promote quality design consistent with General
Plan policies by allowing for modifications to the building height standards established in a base
zone. A building height standard may be reduced for the purpose of achieving design or public
safety goals, or for avoiding possible detrimental impacts of building height or mass on
neighboring properties or public rights-of-way. Building height standards may also be increased
to provide an incentive for mixed-use projects or to facilitate a more efficient and desirable use
of land. The Building Height Overlay Zone may be applied to any zone, except the RA-5 and
RC Zones, and may be applied in conjunction with other overlay zones. (Ord. 6966 §1, 2007)

19.200.020 Application of Building Stories Overlay Zone.

Whenever the Building Stories Overlay Zone is established on any property, no building or
structure shall be constructed on said property higher than the number of stories specified after
the S on the Zoning Map of the City, and said number of stories shall take precedence over the
height requirement permitted by the underlying zone. For example, BMP-S-3 indicates that the
base zone of the property is BMP (Business and Manufacturing Park Zone) and the property is
within the Building Stories Overlay Zone (S) and the maximum number of permitted stories is

three. (Ord. 6966 §1, 2007)

19.200.030 Building Height Limit.
The maximum overall building height fimit in the Building Stories Overlay Zone shall be 20 feet

for the first story permitted and 10 feet for each additional story permitted with overall building
height measured between the average level of the highest and lowest elevations of the land
covered by the structure and the highest point of the roof or parapet wall covering that structure
(See Article X-Definitions). (Ord. 6966 §1, 2007)

18.200.040 Stories Variances Prohibited.
Additional overall building height may be approved subject to the granting of a variance in the
manner prescribed by this Title except no variance from the number of stories restriction is

permitted. (Ord. 6966 §1, 2007)

19.200



NOTICE OF PUBLIC HEARING
RIVERSIDE COUNTY AIRPORT LAND USE COMMISSION

A PUBLIC HEARING has been scheduled before the Riverside County
Airport Land Use Commission (ALUC) to consider the application
described below.

Any person may submit written comments to the ALUC before the hearing
or may appear and be heard in support of or opposition to the project at the
time of hearing. The proposed project application may be viewed at the
Riverside County Administrative Center, 4080 Lemon Street, 14" Floor,
Riverside, California 92501, Monday through Thursday from 8:00 a.m. to
5:00 p.m., except Monday, May 27 (Memorial Day).

PLACE OF HEARING: Riverside County Administration Center
4080 Lemon St., 1° Floor Hearing Room
Riverside, California

DATE OF HEARING: June 13, 2013
TIME OF HEARING: 9:00 A.M.

CASE DESCRIPTION:

ZAP1060RI13 — Andy & Cindy Real Estate Holdings LLC/Andy Management Group
(Representative: Debrah E.M. Johnson) - City of Riverside Case Nos. P12-0727
(Design Review) and P12-0729 (Rezoning). These projects relate to properties located
southerly of Arlington Avenue and easterly of Madison Street. Case No. P12-0727 is a
proposal to expand the parking lot for the existing office building with an address of
4990 Arlington Avenue, adding 23 parking spaces for a new total of 64 parking spaces.
The expansion requires a lot line adjustment with the adjoining residential property with
an address of 4015 Madison Street, increasing the area of the office property by 0.23
acres. Case No. P12-0729 is a proposal to change the zoning of that 0.23-acre area
from R-1-7,000 (Single Family Residential} to O (Office). The Commission may further
recommend rezoning the existing parcel from O-S-1 to 0-S-1-AP-C and rezoning the
expansion area from R-1-7000 to O-S-1-AP-C. (Zone C of Riverside Municipal Airport
Influence Area).

FURTHER INFORMATION: Contact Russell Brady at (951) 955-0549 or John Guerin
at (951) 955-0982. The ALUC holds hearings for local discretionary permits within the
Airport Influence Areas, reviewing for aeronautical safety, noise and obstructions. All
other concerns should be addressed to Mr. Kyle Smith of the City of Riverside Planning

Department, at (951) 826-5220.




226-193-021
Wayne Frost
15871 Prairie Way
Riverside CA 92508

227-180-011
Thomas Hampton
7551 San Felipe Ave
Riverside CA 92504

227-180-025
Riverside Holdings Bel
2 International Pl
Boston MA 02110

227-241-002

M Ernest Ligon

Po Box 539 -
Seabrook TX 77586

227-241-029

Monica Oneill

3967 San Marcos Ave
Riverside CA 92504

227-241-032

Randy & Lorralie Bregman

3993 San Marcos Ave
Riverside CA 92504

227-251-005
Chang Kim

4033 Madison St
Riverside CA 92504

227-251-015
Riverside Marcus LLC
1800 Grace St
Riverside CA 92504

227-251-018

Michael Montgomery
7453 Westwood Dr
Riverside CA 92504

227-251-024
Bernard Asbell

840 Via Mindi
Riverside CA 92506

227-180-009

Mark Anthony Diaz

7573 San Felipe Ave
Riverside CA 92504

227-180-012

Randy & Lorralie Bregman
3993 San Marcos Ave
Riverside CA 92504

227-180-029

Arlington Square

5850 Canoga Ave #650
Woodland Hills CA 91367

227-241-003

Carol Ann Garcia
3978 Madison St
Riverside CA 92504

227-241-030

Robert Pope

3977 San Marces Ave
Riverside CA 92504

227-251-001

Fcu Pac

279 F 5t

Chula Vista CA 91910

227-251-007

Andy & Cindy Real Estate Holdi
4015 Madison St

Riverside CA 92504

227-251-016

Mai Tran

7473 Westwood Dr
Riverside CA 92504

227-251-019

David Parker

5969 Londonderry Dr
Riverside CA 92504

227-251-025

Land Co Mulholland
Po Box 24066

Los Angeles CA 90024

227-180-010
Rohert Asher
7559 San Felipe Ave
Riverside CA 92504

227-180-013
Rohert Heling
4004 Madison 5t
Riverside CA 92504

227-241-001

Rose Wheless
3998 Madison St
Riverside CA 92504

227-241-004

Maria Velez

3968 Madison St
Riverside CA 92504

227-241-031

Randy Bregman

3993 San Marcos Ave
Riverside CA 92504

227-251-002

Armando Joseph Ramirez
4049 Madison St
Riverside CA 92504

227-251-008

David Fitzgerald
4675 Marmian Way
Riverside CA 92506

227-251-017
Vincent Tran
7473 Westwood Dr
Riverside CA 92504

227-251-020

Mary Jo Skillings Prigger
7433 Westwood Dr
Riverside CA 92504

227-251-028

Keith Younglove
7411 Westwood Dr
Riverside CA 92504



227-251-033

iMadison Street Church
3991 Madison 5t
Riverside CA 92504

227-251-038
Ki Hyun Yoo
9184 Magnolia Ave
Riverside CA 92503

227-251-044

S & A Real Estate Dev LLC

950 E 11th 5t
Los Angeles CA 90021

227-251-036

Madison Street Church
3991 Madison St
Riverside CA 92504

227-251-039
Bernard Asbeil
840 Via Mindi
Riverside CA 92506

227-251-046
Bovyko

4342 Arlington Ave
Riverside CA 92504

227-251-037

Azer Rezk

8753 King Ranch Rd
Alta Loma CA 91701

227-251-043

S & A Real Estate Dev LLC
950 E 11th S5t

Los Angeles CA 80021



ALUC Identification No.

APIDLERTIS

PROJECT PROPONENT (TO BE COMPLETED BY APPLICANT)

Date of Application M&,t"dh H, 2ot3
Property Owner o C 2, s AR ) C Phone Number 995 -376. 7715

Malling Address 8753 King Ranch A
Valeds 8 Z_O/na/ cA 9170/

Agent (if any) DQé o Zz &£ N -Jdég e Phone Number 969 -4, 27- 0833

Mailing Address 9t9 West Alexander Ave.
Y- X2} Eefﬂafd/'/)a/ CA 9Z 404

PROJECT [.OCATICN (YO BE COMPLETED BY APPLICANT)
Attach an accurately scaled }nap showing the relalionship of the project site fo fhe airporf boundary and runways

Street Address 4990 AQrlinpten Ave & 015 PMadisen  SE,

Assessor's Parcel No, 227~ 26/ - 0587 ? 227- 25/(-po7 Parcel Size /B, S FE
Subdivision Name .

Zoning
Lot Number Classification

PROJECT DESCRIPTION (TO BE COMPLETED BY APPLICANT)

If applicable, atfach a detailed site plan showing ground elavations, the localion of sinsclures, open spaces and water bodies, and the heights of structures and frees;
include additional project description data as needed

Existing Land Use /n im ggoygd sl 2% Nl egazg;i Q;é F E,ﬁzbggg 7‘[@/ /02 .
{describe}

Proposed Land Use , / : /‘ :
{describe) Lo Lire /4(;\// o5 rient.

For Residential Uses  Number of Parceis or Units on Site (exclude secondary units)

For Other Land Uses Hours of Use Eon AN Ao Go b FAT
(See Appendix C) Number of People on Site Maximum Number
Method of Calculation
Height Data Height above Ground or Tallest Object (including antennas and irees) fi.
Highest Elevation (above sea level) of Any Object or Terrain on Site SEAC &
Flight Hazards Does the project involve any characleristics which could create electrical interference, O Yes
confusing lights, glare, smoke, or other electrical or visual hazards to aircraft flight? 2 No

If yas, describe




REFERRING AGENCY (TO BE COMPLETED BY AGENGY STAFF)

Date Received
Agency Name

Staff Contact
Phone Number

Agency's Project No.

6l

Cr"’v of ﬂc'v@fsr?&

Plasway  Division

KY'G - SM!H\

951 -23.6- $200

P13 ~-0737, PR-07298,

PR-0739

Type of Project

[J General Plan Amendment

= Zoning Amendment or Variance
[J Subdivision Approvat

1 Use Permit

O Pubtic Facility

B other  Degiem Rewven

0729

—

ALUC REVIEW (T0 BE COMPLETED BY ALUC EXECUTIVE DIRECTOR)

Application Date Received By
Receipt is Application Complete? £} Yes [ No
ff No, cite reasons
Aimport(s) Nearby
gnjina\_fy Compatibility Zone(s) Ll A 0 s1 OB [Oc Obo e Ht.
riteria
Review Allowable {not prohibited) Use? [0 Yes O No
Density/intensity Acceptable? [} Yes [ No
Open Land Requirement Met? 1 Yes [ No
Height Acceptable? B Yes [0 No
Easement/Deed Notice Provided? 0 ves [J No
Special Conditions Describa:
Supplemental Noise
Criteria
Review
Safety
Airspace
Proteclion
Overflight
ACTIONS TAKEN (10 BE COMPLETED BY ALUC EXECUTIVE DIRECTOR)
ALUC Executive [ Approve Date
Direclor's Action [T Referto ALUC
ALUC [J Consistent Date
Action [.] Consistent with Conditions (st conditions/attach additional pages if needed)

August 2G07

B3 Inconsistent {list reasons/attach additional pages if needed)




COUNTY OF RIVERSIDE
AIRPORT LAND USE COMMISSION

STAFF REPORT
AGENDA ITEM: | 22
HEARING DATE: June 13, 2013
CASE NUMBER: ZAP1047BD13 - Ta Quinta Brewing Company

(Representative: Scott Stokes)

APPROVING JURISDICTION: County of Riverside
JURISDICTION CASE NO: CUP03694 (Conditional Use Permit)

MAJOR ISSUES: None

RECOMMENDATION: Staff recommends that the Commission find the proposed project
CONSISTENT, subject to the attached conditions.

PROJECT DESCRIPTION: CUP03694 is a proposal to establish a brewery within an existing
industrial building on a 0.28-acre parcel (0.52 acres gross). The brewery (primarily involving the
brewing and distribution of beer) would include a tasting/retail area, as well as

brewing/manufacturing area, offices, and storage.

PROJECT LOCATION: The project site is located at the southwest corner of Wildcat Drive and
Racoon Street in the industrial/business park area westerly of Washington Street and northerly of
Interstate 10, within the unincorporated community of Thousand Palms, approximately 8,480 feet
northwesterly of the westerly terminus of Runway 10-28 at Bermuda Dunes Airport.

LAND USE PLAN: 2004 Bermuda Dunes Airport Land Use Compatibility Plan

a. Airport Influence Area:  Bermuda Dunes Airport

b. Land Use Policy: Airport Compatibility Zone C
¢. Noise Levels: Aircraft noise levels are between 55-60 CNEL
BACKGROUND:

Non-Residential Average Intensity; The project is located within Airport Compatibility Zone C.
Non-Residential intensity in Airport Compatibility Zone C is restricted to 75 people per average acre.
The site has a net area of 0.28 acres; however, as a corner lot, the gross area including the half-
widths of Wildcat Drive and Racoon Street is 0.52 acres. Therefore, 39 persons may be
accommodated on this property. The “Building Code Method” for calculating intensity utilizes
“minimum floor area per occupant” criteria from the Building Code as a factor in projecting
intensity. Provided that the tasting/refreshment area is limited to a maximum of 250 square feet,
pursuant to Appendix C, Table C-1, of the Riverside County Airport Land Use Compatibility Plan,
the total intensity of the tasting, office, storage, and manufacturing portions of the building, based on




Staff Report
Page 2 of 3

the floor plan provided by the applicant, would be 34 people. This would equate to an average
intensity of 65 people per gross acre, which would be consistent with the allowable intensity.

Beyond this standard calculation of intensity, as indicated in the applicant’s business plan, there are
only anticipated to be a maximum of four employees on site, who would occupy the office, storage,
and manufacturing/brewing area, leaving only the tasting area occupied by the public. Even if one
were to assume an overflow of tasters so as to occupy the reception area as well as the tasting area (a
total of 467 square feet), if the remainder of the facility accommodated only 4 employees, this would
equate to a total of 35 people, which would be consistent with the allowable intensity.

An alternative calculation for intensity is based on the number of parking spaces provided for a
project. The site plan depicts 10 parking spaces, plus 2 loading spaces. Assuming an occupancy of
2.5 persons per parking space and 1 person per loading space, this would equate to a total of 27
people and an average intensity of 52 people per gross acre, which would be consistent with the

allowable intensity.

Non-Residential Single-Acre Intensity; In this case, the single-acre intensity limit of Zone Cis not
relevant, because the total allowable occupancy based on the average intensity limit is lower, as the
site is smaller than one acre in gross area.

Noise: The site is located within an area subject to average aircraft noise levels of 55 to 60 CNEL.
As a non-residential use not including any noise sensitive uses, no special measures to mitigate
aircraft-generated noise are required.

PART 77: The project proposes to occupy and use an existing building. No additional structures
are proposed.

Open Area: Compatibility Zone C requires that 20% of area within major projects (10 acres or
larger) be set aside as open land that could potentially serve as emergency landing areas. Since the
project site is less than ten acres in area, this criteria is not applicable.

CONDITIONS:
I. The following uses shall be prohibited:

() Any use which would direct a steady light or flashing light of red, white, green, or
amber colors associated with airport operations toward an aircraft engaged in an
initial straight climb following takeoff or toward an aircraft engaged in a straight
final approach toward a landing at an airport, other than an FAA-approved
navigational signal light or visual approach slope indicator.

(b)  Any use which would cause sunlight to be reflected towards an aircraft engaged inan
initial straight climb following takeoff or towards an aircraft engaged in a straight



Staff Report
Page 3 of 3

final approach towards a landing at an airport.

(c) Any use which would generate smoke or water vapor or which would attract large
concentrations of birds, or which may otherwise affect safe air navigation within the
area, including landscaping utilizing water features, aquaculture, production of cereal
grains, sunflower, and row crops, composting operations, trash transfer stations that
are open on one or more sides, recycling centers containing putrescible wastes,
construction and demolition debris facilities, fly ash disposal, and incinerators.

(d)  Any use which would generate electrical interference that may be detrimental to the
operation of aircraft and/or aircraft instrumentation,

(e) Children’s schools, day care centers, libraries, hospitals, nursing homes, highly noise-
sensitive outdoor nonresidential uses, and hazards to flight.

2. The attached notice shall be provided to all potential purchasers of the property and tenants
of the building, and shall be recorded as a deed notice.

3. Any outdoor Hghting that is installed shall be hooded or shielded so as to prevent either the
spillage of lumens or reflection into the sky, and shall comply with Riverside County
Ordinance No. 655. All outdoor lighting shall be downward facing.

4. Total building area dedicated to tasting or retail uses shall be limited to no more than 250
square feet as is indicated in the floor plan dated 5/3/13. Any additional expansion of tasting
or retail use shall be subject to further Airport Land Use Commission review.

5. No aboveground retention basins are depicted on the site plan. Any new retention basins on
the site shall be designed so as to provide for a maximum 48-hour detention period following
the conclusion of the storm event for the design storm (may be less, but not more), and to
remain totally dry between rainfalls. Vegetation in and around the retention basin(s) that
would provide food or cover for bird species that would be incompatible with airport
operations shall not be utilized in project landscaping.

6. The County of Riverside shall require additional review by the Airport Land Use
Commission prior to the establishment of any other use within this building, other than
offices, manufacturing, and warehousing/storage uses.

YIAIRPORT CASE FILES\Bermuda Dunes\ZAP1047BDI3VZAP1047BD13sr.doc



|  NOTICE OF AIRPORT IN
VICINITY
This property is presently located in the vicinity of an
airport, within what is known as an airport influence
area. For that reason, the property may be subject to
some of the annoyances or inconveniences associated
with proximity to airport operations (for example: noise,
vibration, or odors). Individual sensitivities to those
annoyances can vary from person to person. You may
wish to consider what airport annoyances, if any, are
associated with the property before you complete your

purchase and determine whether they are acceptable to

you. Business & Professions Code Section 11010 (b)
(13)(A)




INDIVIDUAL AIRPORT POLICIES AND COMPATIBILITY MAPS CHAPTER 3
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77917 Wildcat Dr, Palm Desert, CA 92211 Directions, Location and Map | MapQuest Page 1 of 1

Notes
. mapquest’
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77917 Wildcat Dr
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CONDITIONAL USE PERMIT NO. 3694
77917 Wildcat Drive—Palm Desert, CA 92260

Exhibit C—Floorplan
APN: 626-330-040

Applicant: La Quinta Brewing Company, LL.C Land Owner:  The Richards Family Trust
c/o Scolt Stokes c/o Joyce Richards
50855 Washington St, C220 45730 Pima
La Quinta, CA 92253 Indian Wells, CA 92210
760.777.9036 760.345.9034

’l‘ Tasting Area—Approx. 195 sf Chiller  ———— :

Office/Reception/Display Area—Approx. 560 sf I
- North

"A‘ Storage Area—Approx. 2,420 sf

V" Manufacturing Area—Approx. 1,170sf Seale: 1"= 10

Exhibit Prepared by Applicant on
5/3/13



Exhibit B

Applicant:

77917 Wildcat Drive—Palm Desert, CA 92260
APN: 626-330-040

<— Photo taken from the
intersection of Wildcat Dr
& Racoon St (northeast of
building), looking
southwest.

Photo taken from the
south side of Wildcat Dr,
from the west of the
building, looking to the
east. —>

Building Elevations

<— Photo taken from the
west side of Racoon St
(southeast of building),
looking northwest.

Photo taken from the east
side of Racoon St, from
the east of the building,
looking to the west. —>

La Quinta Brewing Company, LLC
c/o Scott Stokes

50855 Washington St, C220

La Quinta, CA 92253
760.777.9036

Land Owner:

Exhibit Prepared by Applicant on
3/1/13

The Richards Family Trust
c/o Joyce Richards

45730 Pima

Indian Wells, CA 92210
760.345.9034



Business Plan For:

La Quinta Brewing Company, LL.C
50855 Washington Street

Suite C220

La Quinta, CA 92253

760.777.9036
LaQuintaBrewingi@gmail.com

March 1, 2013



NOTICE TO COUNTY AGENCIES

This business plan has been provided to the county agencies in order to provide insight as to the
applicant’s proposed project. Some of the questions/concerns raised by the various agencies are
listed below. Most of the information listed below can also be found within this business plan.

Quantity Produced? - Estimated at 1,000 barrels (2,000 kegs/31,000 gallons) in the
first 12 months of production. This is attained by brewing approximately 1 batch per
week on the 15 barrel brew house. At the end of year calendar year (2016), we
anticipate to be at the 3,000 barrel/year level.

ABC License Type? — Type 23, small beer manufacturer. Permits manufacturing of
beer as well as on and offsite sales of beer manufactured onsite.

ABC License Number? — To be determined. Currently in process.

Number of Employees? - Initially-there-will bé-only-3-employees:-However,.the sales
midnager will'be 6ffsite 95% of the'time.

* Hours of Operation? - The production side of the business will most likely operate

from 7:00 am to 5 pm, Monday through Friday. The tasting room will initially only
be open 1 or 2 days a week, although it is anticipated it might expand to Wednesday
through Sundays, 3:00 pm to 8:00 pm. Perhaps an hour later on Fridays and
Saturdays. =

Ingredients Used? - Primarily malted barley, water, hops and yeast.

Retail v Wholesale? - The focus is the wholesale business to local bars and
restaurants. It is projected that 95% of the volume will be on the wholesale side vs
5% in the tasting room. ' '

Truck Deliveries? - We will be self-distributing the kegs to the accounts using a 10°
refrigerated trailer. The trailer holds 25 kegs. It is anticipated that the trailer will be
loaded once each morning (7-9 am) and leave for deliveries. Based on the volume
projected, we will only need one load/trip per day for the foreseeable future.

Retail Sales? - Retail customers will be able to purchase beer by the glass for
consumption onsite, as well as beer in 64 oz glass bottles (growlers) for consumption
offsite. Additionally, customers would be able to purchase snacks {pretzels, nuts,
etc.), as permitted by the ABC. No food will be prepared onsite. Merchandise such as
pint glasses, growler bottles, shirts and hats would also be offered for sale.
Manufacturing Process? - Included in business plan.

Loading? - Kegs will be removed via pallet jack from the cooler and loaded onto the
delivery trailer with a fork lift, through the loading door located on the west side of
the building.

Beer Storage? - After the beer is kegged from the Brite Tanks, it will be moved via
pallet jack into the cooler for storage until delivery.

Serving? - Onsite serving will be made from taps (kegerator) located in the tasting
room, Kegs will be transferred from the cooler via hand truck into the tasting room

kegerator.




Air Quality? - The brew house is vented out through the roof. Additionally, the
warchouse area has evaporative coolers/fans which vent to the outdoors. Initially,
based on projected volume, only 1 batch per week will be brewed. Even at volumes
anticipated in year 3, only 2 batches will be brewed per week. Much of the odors
created by the brew house are similar to that of a bakery. Additionally, the grain mill
is fitted on top of the grist case. All dust that is create during milling will be contained
within the grist case.

Solid Disposal? — The largest bi-product of beer production is spent grain.
Fortunately, the grain is very useable as livestock feed. All spent grain will be
transported to local farms to be used as feed. Other bi-products such as yeast will be
harvested and reused. Yeast that is not reused can be mixed with the grain before
transporting offsite. Water used in the brewing process can be reclaimed and used for
cleaning and/or future brewing.

Fire Sprinkler System? — The building currently has a fire sprinkler system which is
monitored offsite. No modifications are planned to the system.
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Executive Summary

La Quinta Brewing Company, LLC (“La Quinta Brewing Co.”) is a privately held California
limited liability company owned and managed by Scott Stokes, the Founder and Managing
Member. The business of the company is the production of high quality, fresh beer for the local
and later, regional markets. L.a Quinta Brewing Co. will be located at 77917 Wildcat Drive in
Palm Desert, CA, which is a neighboring city to La Quinta. A three year lease, renewable for an
additional three years has been negotiated. The company will initially produce two different
styles of beer: a pale ale and a wheat beer. Test batches are currently under way. The products of
La Quinta Brewing Co. will be wholesaled to premium pubs, taverns and restaurants throughout
the Coachella Valley, and then to the broader regional market thereafter. In addition, the
company will have its own tap room where retail customers may come to view the operation of
the brewery, while purchasing: beer by the glass, growlers (beer to go), snacks, and retail items

such as tee shirts and glassware with our logo printed on them.

La Quinta Brewing Co. will produce beer with a 15 barrel, stainless steel brewing plant. Initial
production capacity of our brew house with three, 30 barrel fermenters is approximately 2,340
barrels a year (I barrel equals 31 gallons, or 2 “standard” % barrel kegs). The addition of more
fermentation tanks at regular intervals will increase capacity to over 5,000 barrels annually,
which is the estimated limit imposed by the size of the space being leased. The management team
intends to produce and sell approximately 500 barrels in 2013 (6 months of operations) and then
over 1,500 barrels in the first full year of operations (2014). Thereafter, the management team
will increase production and sales by approximately 30% annually, until the approximately 4,000

barrel level has been reached at the end of year 4 (2017).

Management Responsibility: As Founder and Managing Member, Scott Stokes is responsible for
the overall implementation of the plan of action and the daily operation of the business as well as
overseeing the tenant improvements and installation of the brewery (together with the Brew
Master). The Managing Member will also carry out the licensing process and direct the daily
operations. The Brew Master wiil be responsibie for all aspects of the brewery operations and the

Director of Sales will handle the sales and distribution aspects of the business.



Marketing and Distribution: La Quinta Brewing Co. will produce beer in kegs for wholesale to

the licensed liquor retail market. Kegs will be self-distributed by the company to its local clients.
The Director of Sales will market the company's products and be personally responsible for
acquiring local retail accounts and distributing kegs to those accounts. The marketing strategy

will consist of direct person to person sales calls by the Director of Sales to local premium retail

outlets.

Although the primary focus on the outset is to distribute the beer in kegs to the retailers, La
Quinta Brewing Co. will also have a tap room on the site where customers may come to purchase
our products at retail prices. This retail outlet will allow us to receive “pint prices” on the sale of
beer as well as selling growlers (64 ounce glass jars), which will make an important contribution

to our profit margin. Snacks and promotional merchandise such as glassware and T-shirts will

also be sold to increase our public exposure and profit margin.

Estimated Production, Sales. and Income: The following numbers are our projections of

production levels, gross sales, and net income for La Quinta Brewing Co., during the first four

“full” years of operation.

Year Production Gross Sales Net Income
One (2014) 1700 bbl $635,000 $75,000
Two (2015) 2300 bbi $875,000 $180,000
Three (2016) 3150 bbl $1,200,000 $325,000

Four (2017) 4250 bbl $1,635,000 $535,000



INTRODUCTION

Craft breweries are a historic means for satisfying the public’s demand for a greater variety of
fresh quality beer. In the late nineteenth and early twentieth centuries, the United States
supported nearly four thousand breweries, the majority being independent local and regional

operations producing a vast array of Old World beer styles. Without question, Prohibition nearly

destroyed this brewing tradition.

Today America is experiencing a revival of its brewing tradition. Craft breweries are defined by
the industry as small breweries which produce less than 15,000 barrels of beer annually and
distribute their beer for off-premise consumption. As of June 2012 there were 2,075 craft
breweries and brewpubs operating in the United States. In 2011 the craft brewery and brewpub
industry in the United States experienced a 13 percent annual increase in barrels of beer

produced, when compared fo productien for 2010,

The current demand for a greater variety of more flavorful beers originated with the import beer
market. As the imported beer market grew, beer drinkers had an opportunity fo further educate
their tastes to the great variety of world beer styles. As a result the craft brewing industry in the
United States has benefited from the publics increased awareness of and demand for more
flavorful beers. Imported beers account for more than 10 percent of beer sales in the United

States, which represents a significant market share. However, the craft brewery industry

demonstrated significant growth in recent years,

Beer drinkers are clearly demonstrating their demand for a greater variety of full-flavored beers.
Unfortunately, beer does not transport well, and most styles of beer begin to deteriorate in quality
if they are not consumed within a few weeks of having been brewed. While this is clearly a

disadvantage for imported beers, craft breweries are at a clear advantage in being able to deliver

the freshest product to the consumer.

Advantages of Craft Breweries: One of the advantages of a craft brewery is its ability to supply

its product to the consumer when it is at its peak of freshness. Craft breweries are brewing a

handcrafted product on a more limited scale where quality is the most important concern. For this



reason, using the highest quality traditional ingredients: malted barley, hops, yeast and water is
justified, rather than the chemicals and cheaper adjuncts such as corn and rice which are used by
large scale brewers to cut costs. Fresh quality beer produced locally, without chemicals in

processing or for preservation is the key note of the craft brewing industry.

The craft brewery has the additional advantage of bringing the beer drinking public into
immediate contact with the equipment and operation associated with beer production. A well

designed craft brewery with a tap room allows the public to witness firsthand the creation of the

handcrafted beer they are drinking.

The Market: Our area has a growing population which supports a variety of restaurants and pubs.
Many of these restaurants and pubs are carrying craft brewed beer on several taps and enjoying
significant sales of these products. These currently operating licensed retail outlets are our
primary targets as customers. Our craft brewery will be identified with the local community and
will appeal to residents who, with friends, family members and business associates are eager to
support a locally produced beer. Craft beer drinkers love to drink locally brewed beer!

Having once tasted our fresh beer, these consumers will be sure to ask for our product at their

favorite local restaurant or pub.

Specialty beers can be produced for seasonal holidays, community events, and local bars which
desire to offer a unique, specially contracted beer to their customers. To increase our market
exposure, table tents, beer menus, T-shirts, decorative keg tap handles, and other promotional

materials will be utilized at the brewery and distributed to our licensed liquor retail clients.

Since our product will be sold to licensed retail outlets, promotions will be handled at the “point
of sale” using these low cost promotional items, which will be provided to our accounts. Direct
advertising to the general public will be on a regular but limited scale in the local/social media.
We will earn the confidence of our retail licensees and their beer drinking customers by

providing a consistent quality product and supporting that product with point of sale promotional

items.

Production Process: La Quinta Brewing Co. will initially produce two styles of traditional ales.

Brewing begins by cracking the highest quality malted barley with a roller mill. This grist is then



mixed with hot water in the mash tun, producing mash. Sweet liquid called wort is filtered out of
the mash and transferred to the brew kettle. The wort is then brought to a rolling boil and hops
are added to contribute bitterness, flavor, and aroma. After boiling, the wort is transferred
through a heat exchanger, cooling the liquid down to fermentation temperature. The wort is then
pumped into the primary fermenter where yeast is added. After two weeks of fermentation the
fresh ale is transferred to another tank where it is clarified and carbonated. Now at the height of

freshness, the ale is racked to kegs where it is ready to be distributed to the market and served.

Management Team: All decisions will be made by the management team, in compliance with the

company's LLC Operating Agreement.

Founder/Managing Member: Scott Stokes is a home brewer and has extensive background in
the business arena. Scott was born in the Coachella Valley and has a genuine knowledge of
the area as well as the people here. He graduated from the University of Southern California
with a Finance/Business Administration degree as well as a Masters of Real Estate
Development degree. He spent the years from 1999 to 2005 as a partner and CFO in a
homebuilder/land development company in the Coachella Valley that was named the fastest
growing builder in the nation in 2002. Since retiring from real estate development in 2005,

Scott has managed and operated the commercial real estate properties that he has acquired

over the past 10 years.

Master Brewer: For the better part of a decade, James Petti has been intimately involved
with craft brewing in San Diego. He started his brewing career with Firchouse Brewing
Company, brewing on a 30 bbl system. He seized an opportunity in 2008 to brew with Karl
Strauss Brewing Company on their 60 bbl system in Pacific Beach, and was later promoted to
take over brewing in the Carlsbad brewpub. In 2011, his “Heavy Petti” Oat IPA was the
official Kar!l Strauss beer for San Diego Beer Week.

Director of Sales: Our top sales position will be filled by an individual who is currently a
division manager for a top wholesaler in the region (identity protected as he is still
employed). This individual currently oversees a division with over 600 accounts. He has

existing relationships with the taverns/restaurants in the area built over 10 years that will be



immediately be capitalized on. Preliminary conversations with his accounts have yielded an
interest level of over 85%. This individual has committed to joining the La Quinta Brewing

Co. team approximately 2 months prior to starting brewing operations.

The management team is committed to the success of this plan. All decisions will be made with
the best interest of the business. Whenever necessary, the management team will rely on the

assistance of outside professionals on a contractual basis.

Plan of Action: Having signed the building lease and opened the corporate general account with
an initial capital contribution, the following tasks in order of priority will be completed. First, the
management team will complete the final building utility and brewery layout designs.
Concurrently, an order will be placed for the capital brewing equipment. The capital equipment
for the brewery will be delivered approximately 4 months from time of order. The Managing

Member, as well as the Brew Master will personally supervise the installation of the brewery

once the equipment has been delivered.

While the brewing equipment is being fabricated, the company will complete the process of
acquiring all permits necessary to begin improvements to the space being leased. Once permits
have been issued, and while waiting for the main brewing plant to be fabricated and delivered,
the management team will carry out the building improvements. At this time, the management

team will also complete the process of filing for liquor and business license from the relevant

federal, state, county and city authorities.

Initial Products: La Quinta Brewing Co. will initially produce two flagship beers: a pale ale and
a wheat beer. The pale ale, brewed within the general pale ale style parameters which have
proven so popular on the West Coast, will be nicely balanced with the mild-spicy hop nose
characteristic of premium hops. This ale will be fairly dry, medium bodied. Our experience with
the many different pale ales being produced throughout the United States, leads us to anticipate
that this ale will be very popular with beer drinkers who enjoy traditional pale ales. We expect

this to be a “gateway” beer with the widest appeal and will introduce consumers to our brand and

encourage them to try our other beers.



Our second flagship product will be a wheat ale brewed within the style parameters. This ale will
have a lightly sweet, malty flavor, balanced by the aroma hops. This beer will have a
fruity/orange flavor in the finish and the hop nose, which is so characteristic of wheat ales. It will
be light to medium bodied, cloudy (unfiltered) and golden in color. It is a beer which is both

satisfying to the experienced ale drinker and yet not too overpowering as to frighten off the

neophyte.

Future Products: In addition to these two flagship beers, other styles are being planned as

limited, seasonal offerings. For example, styles such as: hefeweizen, chocolate porter, brown ale,

IPA and a red ale are all likely beer styles we will brew in the future. All of these are popular

specialty styles énjoying steady seasonal demand.

The production of specialty beers will depend on local demand as expressed in customer surveys
conducted by the management. They will be produced on a limited rotating basis, depending on
the availability of fermenters. In addition, our tap room will allow us to offer new products on

our own taps to test the public's response to these new products before offering them for

wholesale to other retailers.

Although our beer recipes will be designed to meet certain style parameters which have been
proven to be popular by other brewers in the industry, our beer recipes will be adjusted so that the
final products have their own unique quality. We are not attempting to imitate the products of
other brewers. On the contrary, we will produce our own unique ales within style parameters

which have a demonstrated track record of success.

Suppliers: One important element of our beers which will help to ensure their popularity will be
the use of the high quality, traditional ingredients. AH of our ingredients will be purchased from
the most reputable local suppliers. Our malted barley and hops will be supplied by Brewers
Supply Group. They carry the finest domestic and imported specialty malts which are needed for
making traditional ales as well as the premier hops produced in the Pacific Northwest, and many
of the noble hop varieties of Europe which are essential for producing original versions of

traditional ales. Finally, our yeast will be supplied by White Labs. They specialize in storing and



shipping yeast cultures in such a variety that brewers have the opportunity to craft beers to their

own particular flavor profile.

As the growth of the industry indicates, there is an increasing variety of handcrafted beers being
made available to the American public. The advantage our beers enjoy in this market will stem
from using the finest ingredients provided by the most reliable local suppliers. In addition, our
beers will have their own unique flavor profile and be the freshest available to our local
customers. Finally, our products will benefit from the additional demand which is generated by

the customers’ knowledge that these beers have been produced within the community with local

pride.

Packaging & Distribution: When starting a craft brewery, it is necessary to consider all available

options. This is especially true when it comes to the issue of how the product will be packaged
for sale. The issue of packaging is largely dependent on the amount of capital available and the
nature of the local market. While there are some benefits to bottling a portion of the brewery’s

capacity for local retail sales, a top quality bottling line entails a large initial capital investment

and a much larger input of labor.

After having carefully researched the local market, we have determined that our best
option is to initially concentrate solely on draft sales to outside accounts. We have
concluded that a sufficient demand exists to support our business with draft sales alone.
Our strategy is based on the belief that the most important task is to first concentrate on

developing a sound local base of satisfied retail accounts and loyal draft beer drinkers,

before diversifying our product line.

THE INDUSTRY

Industry History: Within the brewing industry, La Quinta Brewing Co. is considered to be a

production craft brewery. A brewpub is a restaurant or tavern which produces its own beer. A
production craft brewery is a small brewery that sells beer in bottles or kegs to other retailers.
Today these small breweries are proliferating rapidly, but they are a relatively new phenomenon

which can be considered revolutionary.



The craft brewing revolution began in 1977 with the birth of the New Albion Brewing Company
in Sonoma, Caiifornia. The primary characteristics, which distinguished New Albion and other
new craft breweries from the established industrial breweries, were their small size, limited
financing, and concentration on producing premium, specialty lagers and ales rather than the
standard pale lagers. The most significant difference was the fact that most new craft breweries

were built from the grassroots by home brewers with more enthusiasm than formal training.

Today there are about 2,075 craft breweries and brewpubs operating in the United States (June
2012). Industry statistics demonstrate that while the major brewing companies are flat-to-
declining in sales, the market for premium specialty products is expanding. Tastes are changing,
and quality, variety, flavor and freshness are what the beer drinking public is coming to demand.
It has become evident that every city, even small communities have the potential to support at

least one local brewery, and larger cities such as Portland and Seattle are already supporting

many maore.

As the craft brewing industry has grown and prospered, a whole host of associated industries has
sprung up to meet the needs of craft brewers. Brewing consultants, equipment fabricators,
ingredient suppliers, publicists, distributors, and even educational programs are now catering to
the special needs of craft brewers and, as a result, making the business of small-scale craft
brewing much easier today than it was just ten years ago. These enterprises are now devoting
farge sales staffs and significant resources to servicing the craft brewing industry, because they

are confident that this is a growth industry for the future.

Institutional Support: As the craft brewing industry has grown and prospered, a variety of new

professional organizations, trade associations, and educational programs have been established to

assist craft brewers and educate the public.
Professional and trade associations include:

® Brewers Association

® California Craft Brewers Association



These professional organizations perform many essential tasks for the craft brewing industry
including: publishing industry statistics and information, representing the industry in legislative
lobbying efforts, conducting trade shows and conferences; undertaking public relations with the

media and developing programs for brewery insurance, quality control and continuing education

for brewers.

Some important examples of the quality publications provided by these organizations include:

o Zymurgy® (American Homebrewers Association®)
s The New Brewer (Brewers Association)

¢ North American Brewers Resource Directory

These and other publications are an invaluable resource for starting and successfully operating a

craft brewery.

The ever increasing number of trade conferences and craft brewing festivals which help to
improve the quality of our product and educate the beer drinking public about our products
includes: the Brewers Association's annual Craft Brewers Conference, the American
Homebrewers Association National Conference, the Great American Beer Festival® and a rich

range of local and regional beer festivals.

Finally, in any discussion of institutional support we cannot neglect the educational programs
which recently have been designed specifically to further educate craft brewers. These programs
include: the Beer Judge Ceitification Program, courses on quality control and brewing
technology at the Siebel Institute of Technology in Chicago and a variety of programs on

sanitation, microbiology, brewing business management, etc., at the University of California at

Davis.

The sources above represent only a portion of the proliferating number of institutional resources

available to craft brewers today.

Industry Prospects: Well into the second decade of the craft brewing revolution, a variety of

statistical evidence clearly demonstrates that this industry is much more than a temporary fad. We



are at this time witnessing a proliferation of craft brewing enterprises, trade associations,
institutional support, and beer festivals, organized specifically to celebrate craft brewing.
Likewise, the great number of associated industries which view the craft brewing industry as an
important market for their products and services is a strong indication that the craft brewing

phenomenon has matured into a stable industry.

Industry statistics on annual production levels, malt beverage sales, tax assessments and
contemporary trends in the sales and consumption of various alcoholic beverages, indicate a
growing consumer preference for craft brewed beers. In both the United States and Canada, beer
is the alcoholic beverage of choice. However, while the production of major domestic brewers
and the volume of imported beers have declined recently, the specialty beer market shows no
signs df losing momentum. In one interesting recent development, a number of craft breweries
have even begun to export their products to Europe and Asia, with Japan being a particularly

promising market.

Two potentially negative trends which may affect the industry are neo-Prohibitionism and tax
increases. Neo-Prohibitionist legislation which cuts into the profit of brewers or restricts their
market (i.c., alcohol warning label requirements and restrictions on the sale and consumption of
alcoholic beverages) will always remain a threat in a pluralistic society. However, lately a greater
amount of information has become available proving the healthful aspects of moderate drinking.
In addition, the craft brewing industry and support institutions such as the Institute for Brewing

Studies are working to protect small brewers' interests.

Unfortunately, in times of economic instability, many governing bodies may look at the success
of today’s and tomorrow’s brewers as a way to increase revenues by raising taxes on beer. One
answer to this threat is the lobbying associations which have been organized to protect the
interests of small brewers. One important example of these lobbying efforts is the exemption won
by small brewers (less than 60,000 barrels production) from the new Federal Excise Tax on beer,

imposed in 1991. In our region, the California Craft Brewers Association is actively lobbying the

State government.



Growth in Adversity: Despite the important efforts of these groups, the potential for new taxes

will continue to be the greatest threat to the craft brewing industry. Although small brewers have
been exempted from the latest Federal Excise Tax increase, this exemption could be lifted, or

state and local taxes could be imposed. It is for this reason to consider the potential impact of

higher taxes on our industry.

Recent statistical analysis of beer sales have reached the conclusion that beer sales are price
inelastic and respond more slowly to increases in the price of beer. These studies would tend to
indicate that a not unreasonable rise in taxes on beer would only result in a minor drop in beer
sales. Although the determination of who bears the cost of a given price increase is complicated,
these studies indicate that with a product as price inelastic as beer, the increase will probably be

paid by the retail customer.

One additional set of conclusions from these studies concerns price increases and product
substitution. The evidence indicates that there is probably little substitutability, among consumers
between beer, wine and distilled spirits. This means that (all other factors remaining constant) an
increase in the price of one category, should not result in the substitution of another category of
alcoholic beverage. Consequently, we may conclude that the growth in sales of specialty beers,

which are priced as a premium product, is the result of changing consumer tastes, not changes in

the price structure of beer.

Studies of income elasticity also demonstrate the consumer's income. Recent industry reviews,
which consider the impact of the recession and the business cycle on beer sales, have reached the
conclusion that the business cycle has little discernible influence on the craft brewing industry.
Finally, industry statistics clearly show that throughout the last recession, the craft brewing

industry continued to grow at an impressive rate.

Clearly there are threats to our industry, but statistics demonstrate that consumer tastes and
preferences are changing. In such a market, the best strategy is to provide the consumer with the
highest quality product. Beer drinkers are also voters who will go to great lengths to reject

unreasonable attacks on their favorite beverage.



THE MARKET AND COMPETITION

Potential Customers: The most important customers of the La Quinta Brewing Co. are the

owners and managers of local licensed liquor retail outlets. These local outlets consist of pubs,
taverns and restaurants in the Coachella Valley. However, since it is our marketing strategy to
concentrate on satisfying the demand of a core group of customers in the first year, a select

number of retail outlets will receive priority.

All of the establishments listed above are Jocated in our core local market. Most of these
establishments have at least four taps allocated to specialty and craft brewed beers, several have
more than six craft beer taps. The Director of Sales has spoken with the owners of many of these
establishments, and most have expressed strong interest in featuring a quality local product once

it is available.

An important part of our marketing strategy is to concentrate on providing our customers with
the best possible, most responsive service they have ever received when purchasing beer.
Consequently, it will be necessary to take on new accounts carefully, so as to have enough beer
in stock to meet the demand of our core accounts. One potential mistake would be to try to
provide beer for more customers than our initial capacity allows. For this reason we will
prioritize our accounts according to certain criteria which we would like to see our retail
customers meet. The fact is that we do not want to sell our product to simply any retailer that
expresses an interest. We want our products in the right places, alongside other quality beers and
receive the proper attention necessary for serving craft brewed beer at its peak of quality. For this
reason we will initially concenirate our sales efforts on establishments which are already serving
craft brewed beers, before offering our products to bars which are not yet carrying craft brewed
beers. Additionally, because our name contains “La Quinta”, we will be concentrate on the city

with our “namesake” and move outwards from there.

There are many more licensed retail outlets in the Coachella Valley which would be excellent
retailers of our products. The fact is that there has been a very positive response from licensed
retailers in our local market. Our only problem will be to decide which outlets may carry our

products in the early months when production is still limited, and which will have to wait. We



will make this decision carefully so as to develop a core group of satisfied, loyal clients, while
planning for a much broader distribution in the future. Eventually we intend to introduce our

products in local restaurants and taverns which have not yet begun to offer their customers craft

brewed beer.

Competition: Our competitors in the local market are primarily those craft breweries outside our
region who distribute their products to this region, in addition to the super-premium draft imports
being offered. Essentially, there are zero craft brewers located in the Coachella Valley, with
one exception: Babe’s Brewhouse is a brew pub located in Rancho Mirage. Until recently, they
had never distributed outside their premises. Recently, they have begun extremely limited
distribution. However, we feel they will experience challenges as other restaurants/bars may see
them as competition. There is one brewery (“Coachella Valley Brewing Co.”) currently in the

planning stages. According to their website, they plan on opening their doors in Thousand Palms

in May of 2013.

First let us begin this evaluation of our competition with a brief discussion of the super-premium
imported draft beers which we consider to be our competitors because many of them are similar
in style and price to domestic craft brewed beers. Although these beers are by and large excellent
products, the fact remains that they find it difficult to compete with domestic craft brewed beers.
The imports do have strong name recognition in many cases, but they cannot compete in the
areas of freshness, direct and personal service to local retailers or local brand loyalty
Furthermore, shipping costs and advertising for these products usually place them several dollars
above craft brewed beers in price, and these beers are subject to the new, higher Federal Excise
Tax rate. Statistics demonstrate that while craft brewed beers are enjoying steady annual growth

in sales, the market share of super-premium imports has recently begun to decline.

By and large, the domestic craft breweries from other regions, all consistently produce quality
products. For this reason, it is the responsibility of the individual brewing company to make
some effort to help consumers distinguish their beers from those of their competitors. Some
brewing companies rely on the excellent quality of their products and word of mouth as their

strongest marketing point. This strategy is often used by new brewing companies which in the



early years have less capital available for advertising. Other pioneer craft breweries benefit from

greater brand recognition, due to their longer operating history and easily recognizable logos.

Another way to win loyal consumer support is to develop a distinctive flavor profile, such as a
characteristically assertive hop flavor. In contrast to these methods, some brewers spend
thousands of dollars on a strong advertising campaign through the local and national media to
increase their market share. Others with smaller advertising budgets may choose to rely on less

expensive, but often equally effective, point of sale promotional materials and social media.

Finally, the most fundamental marketing strategy which may be employed is through pricing.
Some brewers choose to underprice their competition to gain market share. Others choose to
price their products above the market average, in order to capture an image as the brewer with the
most premium products. Still others may price their products near the industry average. This
strategy helps them to avoid being seen as a discount brewer, while at the same time avoids

driving off potential customers who refuse to buy beer which is priced significantly above that of

the competition.

All of the brewers competing in our market rely on some mix of the above marketing strategies to
acquire a base of loyal local support and then increase their market share. La Quinta Brewing
Co. will ikewise pursue a marketing strategy appropriate to its production goals, financial means
and the particular characteristics of our local market. Our marketing strategy will be carefully
discussed in the next section of this business plan. However, it should be emphasized here that
the demand for craft brewed products is growing and as the statistics demonstrate, the craft

brewing industry’s share of the beer market is also growing.

Most craft brewers are in agreement that competition is healthy. The great variety of craft brewed
products available to consumers has only served to further educate the beer drinking public to the
quality of our products, creating ever greater demand. Although we are in competition with other
craft brewers, our share of the market will not come so much at their expense, as it will at the
expense of imported beers and domestic industrial brewers whose customers are gradually

shifting to fresher and more flavorful craft brewed products.



Market Size and Trends: The size of our local craft brewed and specialty ale market in the

Coachella Valley is sufficiently large to provide us with a market share which will ensure the
initial success of La Quinta Brewing Co. Likewise, this market has been steadily growing at a
rate which is more than adequate to achieve our projected growth in sales. We have carefully
questioned brewers, local licensed retailers, and local licensed beer distributors to determine the

average monthly level of craft brewed beer sales and the growth in sales which have occurred

over the last several years.

As previously mentioned, the craft beer market has been growing by over 10 percent annually.
Due to the relatively small market share of craft beer, we can anticipate similar growth in the

near future. Given the demographic and economic growth trends of our local region, we believe

this estimate to be on the conservative side.

Estimated Local Market Share and Sales: The management team of the La Quinta Brewing Co.

is determined to produce approximately 2,000 kegs (1,000 barrels), during the first twelve
months of production. Of these 2,000 kegs, 100% will be marketed and sold in our local market.
These approximately 2,000 kegs will be sold in our local market through the following three

marketing channels:

1. Wholesale distribution (1/2 bbl kegs) to local licensed retailers: $145 per keg
Wholesale distribution (1/6 bbl kegs) to local licensed retailers: $65 per keg
Retail (1/2 bbl keg) sales to the public from our warehouse: $185 per keg
Retail (1/6 bbl keg) sales to the public from our warchouse: $85 per keg

Retail pint sales to the public in our tap room: $4.00 per pint

A

Retail Growler sales to the public in our tap room: $12.00 per 64 oz.

The following is the estimated breakdown of sales in our local market through these three

channels in the first full year (2014} of production:

1. Wholesale distribution to local licensed retailers: 3,100 kegs (1/2 bbl equivalent)

2. Retail keg sales to the public from our facility: minimal — not considered in financial
projections

3. Retail pint sales to the public in our tap room: 80 kegs (1/2 bbl equivalent)



4. Retail Growler sales to the public in our tap room: 50 kegs (1/2 bbl equivalent)

This means we will be marketing approximately 3,200 kegs or approximately 265 kegs each

month on average during the first full year.

Clearly we intend to be a very competitive market share leader in our local market, Therefore, let
us examine what we believe to be the important advantages which we have over our competitors

in the local market which will help us to win market share.

First, the La Quinta Brewing Co. intends to price its products on par with our strongest

competitors.

Second, the La Quinta Brewing Co. will be a local entity in which the community can take
special pride. Our brewery and tap room will create jobs and enhance the atmosphere of the
dowitows area. It is common sense to assume that given everything is nearly equal in the

areas of price, style and quality, people will choose to patronize local producers rooted in their

_community.

Third, La Quinta Brewing Co. will be able to provide the very freshest beers to éur local market.
Other craft breweries must rely on beer distributors to deliver their products to the Coachella
Valley, and these beers may spend some time sitting in local warehouses before being distributed
to licensed retailers. Our products, on the other hand, will be distributed directly from our own
cold room in our own delivery vehicle. Consequently, kegs of our beer will never reach the

market beyond their peak level of maturity, nor before they are perfectly matured either.

Fourth, we are committed to making the best beers possible, using the highest quality ingredients
available. We are serious when we make this commitment. We would not be entering this market
if we were not certain that we could make excellent beer which will be highly competitive.
Brewing beer is what we do and we believe that a commitment to quality will go a long way
toward assuring our long term success. Consistently high quality beer can sell itself without

much promotion, but a poor quality beer will not succeed for long, no matter how actively it is

promoted.



Fifth, La Quinta Brewing Co. will be able to serve its products on its own taps in a tap room. Our
own retail outiet will permit us to try new products before offering them for distribution to the
wholesale market. In addition, a tap room will allow us to receive the full retail pint price on a
percentage of our barrel production. Every keg sold at retail pint price rather than wholesale keg
price, will significantly increase our profit margin. The tap room will be a casual drinking room
which will allow customers to view the activities on the production floor while enjoying their
favorite beverage. Tt will also be the display and sales center for retail promotional items which
will bear our corporate and product logos. Although the cash profit on these items is only 50

percent, they represent a much greater value as free advertising by increasing our exposure in the

community.

By bringing the management team into direct contact with the customers in our local community,
our own retail outlet will help us to increase our market share as well as compete more
effectively with outside craft brewers. Two-way communication between the management team
and our customers will provide us with invaluable feedback on our products. Furthermore, as
beer d}_‘iil_kers make themselves comfortable at our establishment, La Quinta Brewing Co. image

as a local community enterprise will be enhanced.

Finally, and most importantly, we believe that our commitment to service will assure that we earn
a leading share of our local market and increase that share into the future. No other brewer has
the potential to provide the level of prompt service to the licensed retailers in our local market
like La Q.uinta Brewing Co. We have already begun to develop close relationships with the
licensed retailers in our local market. We know them by name, we have visited them and
purchased beers in their establishments. We have questioned them as to their priorities when
deciding which beers to put on their taps, and we have carefully observed the preferences of their
customers. We at La Quinta Brewing Co. are committed to the relationships we have begun to
develop with our future customers and their customers. By using consumer surveys, delivering
our own beer, serving our beer in their establishments, working closely with their employees and

carefully listening to licensed retailers and beer drinkers in the Coachella Valley, we are sure to

earn a leading share in our local market and keep it.



As the local market and demand for draft specialty beers continues to grow, La Quinta Brewing

Co. will expand its production to satisfy that demand and increase our market share.

Estimated Regional Sales: Thus far, this discussion of market share has only concerned the local

market for which the management team will be personally responsible for promotions, sales,
distribution and service. Eventually, the demand from our local market will no longer be
sufficient to absorb all of the barrels being produced by the La Quinta Brewing Co. At that point,
we will begin to market our products through a distributor to the broader regional market.
Because our focus is the Coachella Valley, financial projections in this business plan do not
include revenue from regional distribution, providing for significant positive up side to the

projections.

MARKETING PLAN

The Fundamentals: Tt is the intention of the management team to establish the long term

profitability and success of the La Quinta Brewing Co. by carefully concentrating on building a
core group of satisfied local customers. This core group consists of the licensed liquor retailers
operating pubs, taverns and restaurants in the Coachella Valley. While it is these licensed
retailers who are our direct customers, we recognize that ultimately our customers are the beer
drinkers within our local market who patronize the establishments of our licensed retail
customers and our own tap room. Consequently, the key to our marketing strategy is to make the
highest possible quality beers which will satisfy the tastes and demands of beer drinkers in our

market, while providing our licensed retail customers with the best service possible.

Our effort to make the best beer possible will be achieved by the following means. First, all beer
profiles and recipes have been selected after careful market research to determine exactly what is
popular among beer and ale drinkers in our market. The most important part of our research
consisted of many conversations with Jocal licensed retailers, who were eager to tell us what their
customers preferred when ordering a craft brewed beer and what they were looking for when

buying beer to stock their bar taps. In addition, interviews with local beer distributors have been



particularly helpful in pointing out which beers sell well in our local market, why they sell well,
and what styles will compete well in this market. Having made the decision as to what flavor
profiles we would like to reproduce in our beers, the company will rely on its Brew Master, to

determine the exact balance of ingredients and specific brewing techniques necessary to achieve

those flavor profiles.

Our two initial products have been designed specifically to satisfy local tastes and demands, as
they have been identified by our market research. However, we believe that beer drinkers in our
Jocal market have similar preferences to beer drinkers throughout the Southern California beer
market, and we expect our products to be competitive throughout that broader market. As a final
note regarding the design of our recipes, we intend to carefully monitor the responses of beer
drinkers to our products when they first reach the local market and long after. Consumer

feedback will be the means by which we gauge the reactions of beer drinkers to our products, so

that we may make any necessary adjustments.

Another key aspect of our marketing strategy, which is intended to ensure we make the best beer
possible and then sell That beer, is our determination to use the finest brewing ingredients
available. Only premium ingredients will be used, without exception. We have made certain that
our all have excellent reputations among the crafting community in our region. Nevertheless, as
our operations progress, the company will continue to demand the highest quality from our
suppliers and will be prepared to find new sources of brewing materials whenever our current

suppliers fail to meet the exacting standards of La Quinta Brewing Co.

Brewing the best beer possibie is our goal, and we will not cut corners to save a few dollars at the
expense of beer quality. We will use the finest ingredients, top quality brewing equipment and
well-proven brewing methods to establish our market share. Only a quality product will create

consumer loyalty in our core local market and ensure regular growth in sales as that market

expands.

Distribution: In the first year of operation, it is our strategy to concentrate on winning the loyalty
of licensed retailers in our local market. In this effort, the company will have primary

responsibility for local sales and for distributing beer from our cold room by delivery vehicle



when our customers place an order. We believe that only through close personal contact with our
local customers can lines of communication and a long term business relationship be established.
Upon reaching a certain sales level it will become necessary for a properly trained employee of
the company to assist in making daily deliveries so that the Director of Sales can concentrate on

acquiring new accounts and increasing sales in the local market.

As mentioned earlier, the La Quinta Brewing Co. will seek the help of a professional beer
distributor to reach out beyond the local market when the appropriate time comes. Our focus is to
exhaust our time and resources prior to reaching into another market. For this reason, financial
projections included in this business plan do not contemplate outside distribution. However,

significant additional profits can be realized in this area.

Once full capacity with our three initial fermenters has been achieved, additional fermenters will
be added to increase capacity. At this time, with increased capacity, we will more intensively

promote sales of in our local market while considering distribution to other markets.

On-Premise Retail Sales: The tap-room is another important distribution and sales outlet for our
products. Our-tap:-room: has..been..designed.. to. accommodate - a- maximum:-occupancy.-of
approXimately-10=15-persons. The space will contain a serving bar, a display cabinet for retail
promotional items and seating. The tap room is designed to be an extension of the brewery where

patrons can witness the brewing operation first hand and talk to the brewery staff, while enjoying

some of our quality beers.

Our tap room is intended to enhance the experience of drinking a quality beer, when all of one's
senses are brought into play. There will be no smoking because tobacco smoke would interfere
with the beer drinkers’ ability to fully appreciate the flavor and aroma of the beers being served.
The dimensions of our tap room are not large, so we have chosen to light the space well and to
paint the walls in light colors in order to avoid the impression of being closed in, and so that
customers may appreciate the clarity and rich colors of our products. A variety of comfortable

chairs and tables will be provided for casual seating. A small sound system will provide music

whenever appropriate.



In our tap room, customers will be able to make a variety of retail purchases. Initially we will
have a small selection of T-shirts and glassware for sale. Later, we will include other promotional
items to increase our merchandise sales. A small selection of snacks, such as nuts and pretzels,
will also be available to our customers. In regard to beer sales, customers will be able to purchase
beer in a varicty of volumes. Besides pints, a sampler of beer which includes a small glass of
each of our products will be offered for sale. In addition, customers will also be able to have the
take-out vessel (“Growler”) of their choice filled for off-premise consumption. Finally, customers

may also purchase a keg of beer at retail price from our cooler, for off premise consumption.

Pricing: As mentioned previously, our pricing strategy is designed to make our beers competitive
and to achieve a profit, while at the same time positioning our products amongst the best beers
being produced by our competitors. A keg price of approximately $140 - $150 (wholesale) is the
median price now being asked by competitors in our local market. Consequently, we intend to

ask $145 (wholesale) for our kegs, in order to make our products on par with those of our

competitors.

A further aspect of our pricing strateg?— is our determination to maintain stable prices over a
substantial period of time. Although we cannot be certain that significant changes to our cost
structure will not oceur, it is our plan to maintain prices at the $145 a keg level for at least one to
two years. In this way we will provide our customers with a degree of predictability when
purchasing our products. Changes in price will only take place when our own costs rise
appreciably and thereby threaten the minimum profit margin we require to meet our operating
costs and achieve our projected growth targets. Price changes will also be considered whenever

our products fall significantly out of alignment with the median price being asked by our major

competitors.

Our discussions with local Heensed retailers and with other brewers have also made us aware that
when a new brewery is starting up, it is necessary to offer the kegs from the first production runs
at a price which is just below the standard price for those products. The first several production
runs of any new brewery can be expected to produce excellent beers, but not necessarily the

exact style of beer which is being aimed at. It may take two or three adjustments to the start-up



recipe before the desired flavor profile is achieved. It may also take several production runs

before consistency of flavor for a particular recipe is achieved.

Local retailers have told us that they would be willing to try these early beers, understanding that
the recipe may still need some adjustment before we are all satistied with the finished product.
However, they have also expressed the opinion that these early beers should be offered at a
discount, below the level that they will be priced at when the desired flavor profile is achieved.
This pricing practice is typical of start-up breweries in our market, and we cannot ignore the
expressed views of our customers. Consequently; our first kegs to be produced in the recipe
adjustment phase will be offered to our customers at a price of $130 a keg, which is near the
bottom of the price range which our products will compete in. It is expected that it will require
two test runs for each recipe, before the desired flavor profile is achieved with the third

production run. At that time we will be justified in pricing our kegs at their full market rate of

$145 (wholesale).

The following is the projected price breakdown of the wholesale and retail items to be sold:

. —

ITEM PRICE:

Wholesale Kegs (1/2 bbl.) - Self Distributed $145.00
Wholesale Kegs (1/6 bbl.) - Self Distributed $65.00
Retail Kegs (1/2 bbl.) $185.00
Retail Kegs (/6 bbl.) $£85.00
Pint (16 o0z.) $4.00
Sampler (4 oz.) $1.50

Promotional Merchandise and Snacks: Promotional merchandise, such as: t-shirts, glassware,

hats, etc. and snacks, such as: nuts, chips, etc., will be priced at twice our cost in order to

realize a consistent and reasonable profit.

Advertising and Promotions: Our Director of Sales is responsible for point-of-sale promotions

and advertising. Initially, point-of-sale promotions will consist of table tents, coasters and tap



handles, provided free of charge (when allowed) to our customers. When cash flow permits,
other items such as neon signs, bar towels and mirrors, all displaying our logo will be given to
local retailers (when allowed) who have demonstrated a strong sales record with our products,
All promotional items are considered to be an advertising tool since they will display the

corporate logo and logos of individual products.

The owners of these establishments and their service employees are especially grateful when
promotional materials are maintained by the company distributing them. Consequently, we will
take full responsibility for the display of our point-of-sale promotional items, placing them on

tables, and replacing the supply at regular intervals.

Our research of the food and beverage service industry has also led us to conclude that only a
knowledgeable bar and wait staff can properly represent our products to the consumer.
Consequently, the company will provide brief, yet informative, introductions to our products for
the wait staff of our licensed retail customers. These product introductions are intended to
familiarize these important representatives of our products with the brewing methods used by La
Quinta Brewing Co. In addition, our licensed retail customers and their wait staffs will be invited
to visit the brewery and witness firsthand the production of the beer they will later be selling.
These brewery tours are intended to help develop a special relationship between La Quinta

Brewing Co. and those who serve our products to beer drinkers in our core market,

The Director of Sales is also responsible for carrying out all direct advertising of La Quinta
Brewing Co. products to the consumers in our local market. Advertising will be conducted
through the local and social media. We believe that this advertising strategy will provide the
greatest exposure for our products, in the most cost effective manner. However, we will regularly
survey our customers to determine whether or not they learned of our products through these

channels. Depending on the results of these surveys, certain changes in our advertising strategy

may be considered.

In regard to surveying our customers and the general beer drinking public, the following method
will be employed. The Director of Sales will design a survey sheet to determine the public’s

response to our products and our advertising campaign. These survey sheets will be distributed



and collected in the establishments of our licensed retail customers. In addition, both president
and vice president will conduct regular visits to these establishments to maintain contact with our
licensed retail customers, their employees and their customers. These fact finding visits will be
most frequent in the first year of operation, particularly in the first months when product
evaluation and recipe adjustments will take place. It is our determination to never lose touch with

the needs of our customers and the tastes of the beer drinking public.

COMPANY STRUCTURE

Management Team: The following is a list of the key management roles and the individuals who

will be responsible for them.

Founder/Managing Member — Scott Stokes has overall responsibility for the start-up and daily
operation of La Quinta Brewing Co. In the start-up phase, he will choose and supervise all utility
subcontractors; will approve, supervise and assist in all construc;:fa—n; will approve the design and

purchase of all brewing equipment; and will supervise and assist the installation of all brewing

equipment.

Head brewer - A Brew Master will responsible for all areas related to the daily brewery

operations, specifically:

e Monitoring and directly managing the Brew house, Fermenting, Filtration and
kegging operations.

e Recording conditions, troubleshooting, temperature and flow monitoring,
supplying lines with material or product, line cleaning, sanitation, and foaming.

« Sanitation of all the equipment within the facility. Foaming equipment, hoses,
brooms, shovels, brushes, scrapers, squeegees and numerous chemicals are
necessary to sanitize the designated site.

e Unloading of material for Brewing which may include cars, trucks, totes, drums,
pallets, ete.

e Loading for outgoing product into cars, trucks or trailers.

Communicate with coworkers by phone as required.

e Operate forklifts as required.



o Perform Quality checks, testing, and complete paperwork as required.

¢ Make equipment and product changeovers using tools as needed.

» Assist other operators and departments in training, repair work and equipment
operation as needed.

Director of Sales - Will be responsible for acquiring and servicing accounts in our local market.
Likewise, he will be responsible for: distributing full kegs and picking up empty kegs from
clients, as well as promotions, advertising, and public relations for La Quinta Brewing Co. The
Director of Sales will manage the advertising account and evaluate the influence of our
advertising strategy on sales and act as public relations officer to the community in order to
enhance our image as a community entity concerned with the welfare of our community. He will

also assist the Founder in working with our customers to promote sales and maintain open lines

of communication.

We believe it is important to be personally involved with every facet of the company's operation.
No task will be assigned to an employee before we have repeatedly performed that task ourselves

and can then instruct and oversee the employee properly.

It is the management team’s philosophy that employees are an asset to the company, not a drain
on resources. We intend to train our employees thoroughly, treat them well, and provide them
with responsibility when they earn it. Employees who perform well and demonstrate an interest
in long term employment with La Quinta Brewing Co. will be compensated for their efforts in

year-end bonuses to be decided by the management team.

Supporting Professional Services: The management team comes to this project with a variety of

important skills and experiences which will benefit the Company. In those areas where they lack
experience, the management team has wisely decided to contract on a temporary or part-time
basis with qualified professionals. In this way La Quinta Brewing Co. will be provided with all

the necessary professional support, and costly mistakes will be avoided.



BUILDING AND CONSTRUCTION PLAN

Leased Facilities: The facilities being leased by La Quinta Brewing Co. are comprised of the

following three distinct sections:

1. The Production Floor/Storage - 3,829 square feet of open-floor warehouse,
containing the brewing plant, a cool room for keg storage, fermenting space and a

loading area for shipping and receiving

2. Tasting Room - 250 square feet of ground floor sales space, adjacent to the

production floor
3. The Corporate Office - 350 square feet of office space

Building Improvements: The folowing building improvements will be carried out in order to

prepare the leased space for brewery operations. Likewise, the cost of these building

——

improvements will be born on the company:

I. Installation of floor drains

2. Painting of the interior space

The above list represents the primary building improvements which must be completed to
prepare the leased space for operation. These improvements must be completed before the
brewing plant can be installed and connected to the necessary utilities. The Founder will be
assisted by the Master Brewer in the planning, coordination, and execution of these building

improvements. The estimated costs of these improvements are included in the financial plan cost

schedule,

The subcontractors will be chosen by the Founder through a competitive bidding process.



THE LEASE AGREEMENT

The management team has negotiated and executed a lease a piece of commercial real estate at

77917 Wildcat Drive in Palm Desert.
The total area being leased is 4,429 square feet of floor space.

The lease is to commence on July 1, 2013, although the company will receive occupancy upon
lease exccution. A provision delaying our full responsibility for the lease has been included,
which states that should the require permits not be acquired by the La Quinta Brewing Co. by

July 1, 2013, then the lease will be invalid. This clause is intended to protect the company should

the necessary clearances not be received.

The lease is for three years, with a one-time option to renew the lease at the same terms and

conditions for an additional three years. Rent is $0.70 per square foot, per month.



NOTICE OF PUBLIC HEARING
RIVERSIDE COUNTY AIRPORT LAND USE COMMISSION

A PUBLIC HEARING has been scheduled before the Riverside County
Airport Land Use Commission (ALUC) to consider the application

described below.

Any person may submit written comments to the ALUC before the hearing
or may appear and be heard in support of or opposition to the project at the
time of hearing. The proposed project application may be viewed at the
Riverside County Administrative Center, 4080 Lemon Street, 14" Floor,
Riverside, California 92501, Monday through Thursday from 8:00 a.m. to
5:00 p.m., except Monday, May 27 (Memorial Day).

PLACE OF HEARING: Riverside County Administration Center
4080 Lemon St., 1% Floor Hearing Room

Riverside, California

DATE OF HEARING: June 13, 2013
TIME OF HEARING: 9:00 A.M.

CASE DESCRIPTION:

ZAP1047BD13 — La Quinta Brewing Company (Representative: Scott
Stokes) - County Case No. CUP03694 (Conditional Use Permit).
CUPQ3694 is a proposal to establish a brewery within an existing industrial
building on a 0.28 acre parcel (0.52 acres gross) located at the southwest
corner of Wildcat Drive and Racoon Street in the industrial/business park
area westerly of Washington Street and northerly of Interstate 10. The
brewery (primarily involving the brewing and distribution of beer) would
include a tasting/retail area as well as brewing/manufacturing area, offices,
and storage. (Zone C of Bermuda Dunes Airport Influence Area).

FURTHER INFORMATION: Contact Russell Brady at (951) 955-0549 or
John Guerin at (951) 955-0982. The ALUC holds hearings for local
discretionary permits within the Airport Influence Areas, reviewing for
aeronautical safety, noise and obstructions. All other concerns should be
addressed to Mr. Paul Rull of the County of Riverside Planning
Department, at (951) 955-0972.




626 330 002
Jeffrey Lyon
780 N 4th St
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626 330 025

Eugene Doms

PO Box 1659 :
San Juan Capistrano, CA 92693

626 330 031

Garrison & Pauline Tarnow
50240 Spyelass Hill Dr

La Quinta, CA 92253

626 330 034

Bart Rinker

80571 Spanish Bay
La Quinta, CA 92253

626 330 037

Gerry Langlois

PO Box 4386

Palm Desert, CA 92261

626 330 042

Security Pacific Storage Bermuda Dune
51 Federal St #402

San Francisco, CA 94107

626 330 052

Ca Rentals LLC

74596 Arroye Dr

Indian Weils, CA 92210

626 420 066

Dbp Partmers

1302 Payallup St
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626 330 007

Michele Bojkovsky
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Paim Desert, CA 92255

626 330 029

Equity Desert
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Palm Desert, CA 92255

626 330 032

Roger Macwilliamson
1152 Little River Dr
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Kirshner Prop
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La Quinta, CA 92253
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Garrison Tarnow
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Dbp Partners
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Summner, WA 98390

626 330 024

Eugene Doms

PO Box 1659

San Juan Capistrano, CA 92693
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Gerry Langlois

PO Box 4386
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626 330 036

William Daugherty
1574 Coburg Rd #279
Eugene, OR 97401

626 330039

Steven Healis

2320 4th Ave

Corona Del Mar, CA 92625

626 330 050

Bd Prop LP

1666 20th S1#100

Santa Monica, CA 90404

626 420 040

Cvwd Family

PO Box 1058
Coachella, CA 92236
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ALUC [dentificaticn No.

ZAP 104168013

PROJECT PROPONENT (T0 BE COMPLETED BY APPLICANT)

Bate of Application &-22 - "3
Property Owner Geeatd B JoveE ?\CH ARDS Phone Number 160 39X . 303Y

Mailing Address 4c20 PiMmA

(MB1an WELLE CA Q22i0

Agent (if any) LA RuiyTA DBREWIN [ Co . Phone Number 760 + 777 Fo326
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5o08SC WASHINGTen ST # C220
LA QauisTRA , Cp qz2853

PROJECT LOCATION (Y& BE COMPLETED BY APPLICANT)
Attach an accuralely scaled map showing the relationship of the profect site lo the airport boundary and runways

Street Address T1a17 bLh CAT DEIVE
PALM DESERT, CA A22KF

Assessors Parcel No, (; 2 {E A2 o4 o Parcel Size .5 "'l a..
Subdivision Name Zoning
Lot Number Classification M S (a®

PROJECT DESCRIPTION (TO BE COMPLETED BY APPLICANT}

If appiicable, attach a detaited site plan showing ground elevations, the lecation of structures, opan spaces and waler bodes, and the hefghis of structures and trees;
include additional project description data as needed

Existing Land Use VACANT [HDuSTEIAL 'Bu ILDIN G, — WAREHoUuSE
(describe) g, OF‘F lCﬁ .

Proposed Land Use  C @ namERCIAL Micre BBREwER < (W(TH Smamtt
escribe) Ao inE RooMm. . AC /. SoLd SFFLITE TD RARS P
MRESTRURARTS., S/ oAncITE |In TALTIAE Reovan.,

For Residential Uses  Number of Parcels or Units on Site {exclude secondary units)

For Other Land Uses  Hours of Use -7 A, — =] ?M
{See Appandix C) Number of People on Site Maximum Number ‘ﬁ \ g

Method of Calculation W PARKING gPA CES

1.C X [D <PACES = IS PEOPLE

Height Data Height above Ground or Taliest Object {including ardennas and trees) 2{—
Highest Elevation (above sea level} of Any Object or Terrain on Site ‘ I % ft.
Flight Hazards Does the project involve any characteristics which could create electrical interference, [ Yes

confusing lights, giare, smoke, or other electrical or visual hazards to aircraft flight? /E/ Na

If yes, describe
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=Y

ol Kl
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Type of Project

0 General Plan Amendment
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[ Public Facility

O Other

ALUC REVIEW (70 BE COMPLETER BY ALUC EXECUTIVE DIRECTOR)

Application Date Received By
Receipt -
Is Application Complete? [ Yes [O No
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Airport(s) Nearby
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Review Allowable (not prohibited) Use? Il Yes [J No
Density/intensity Acceptable? ]l ves [J] No
QOpen Land Requirement Met? [l Yes [0 No
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Special Conditions ~ Describa:
Supplemental Noise
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Safely
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Overflight
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ALUC Exscutive 1 Approve Date

Director's Action [ Referto ALUC

ALEC F1 Consistent Date

Action [ Consistent with Conditions (list conditions/attach additional pages if rieeded)

August 2007

[} Inconsistent {list reasons/attach additional pages if needed)




COUNTY OF RIVERSIDE
AIRPORT LAND USE COMMISSION

STAFF REPORT
AGENDA ITEM: 23
HEARING DATE: June 13, 2013
CASE NUMBER: ZAP1048BD13 -~ Passco Washington Square LLC

(Representative: Little/DaMarlon Carter)

APPROVING JURISDICTION: County of Riverside
JURISDICTION CASE NO: PP25328 (Plot Plan)

MAJOR ISSUES: None

RECOMMENDATION: Staff recommends that the Commission find the proposed project
CONSISTENT, subject to the attached conditions.

PROJECT DESCRIPTION: PP25328 is a proposal to construct a bank on a 0.7-acre parcel. The
bank building would include public area (lobby and queuing area), offices, storage, and a break

room.

PROJECT LOCATION: The project site is located westerly of Washington Street, northerly of
Interstate 10, Varner Road, and Marketplace Street, and southerly of Wildcat Drive within the
unincorporated community of Thousand Palms, approximately 7,090 feet northwesterly of the
westerly terminus of Runway 10-28 at Bermuda Dunes Airport.

LAND USE PLAN: 2004 Bermuda Dunes Airport Land Use Compatibility Plan

a. Airport Influence Area: ~ Bermuda Dunes Airport

b. Land Use Policy: Airport Compatibility Zones C and D
¢. Noise Levels: Aircraft noise levels are between 55-60 CNEL
BACKGROUND:

Non-Residential Average Intensity: The project is located within Airport Compatibility Zones C
and D. However, the proposed bank building would be located entirely within Zone C.  Non-
Residential intensity in Airport Compatibility Zone C is restricted to 75 people per average acre. The
site has a net area of 30,670 square feet (0.7 acres) and a gross area of 0.95 acres. Therefore, a total
of 71 people may be accommodated on this property. The “Building Code Method” for calculating
intensity utilizes “minimum floor area per occupant” criteria from the Building Code as a factor in
projecting intensity. If the public access (lobby and queue) area is treated as “retail” and other areas
are evaluated pursuant to Appendix C, Table C-1, of the Riverside County Airport Land Use
Compatibility Plan, the total intensity of the building would be 67 people, based on the floor plan
provided by the applicant. With the 50% reduction for retail and office uses, a total occupancy 0of 43
would be anticipated. This would equate to an average intensity of 45 people per gross acre, which
would be consistent with the allowable intensity.
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An alternative calculation for intensity is based on the number of parking spaces provided for a
project. A total of 25 parking spaces are being provided. The project also includes a drive-through
with stacking for 14 vehicles. Assuming occupancy of 1.5 persons per vehicle, a total of 59 people
would be anticipated. This would equate to an average intensity of 62 people per gross acre, which
would be consistent with the allowable intensity.

Non-Residential Single-Acre Intensity: In this case, the single-acre intensity limit of Zone C is not
relevant, because the total allowable occupancy based on the average intensity limit is lower, as the

site is smaller than one acre in gross area.

Noise: The site is located within an area subject to average aircraft noise levels of 55 to 60 CNEL.
As a non-residential use not including any noise sensitive uses, no special measures to mitigate

aircraft-generated noise are required.

PART 77: ‘The elevation of Runway 10-28 at its westerly terminus is approximately 73.4 feet above
mean sea level (AMSL). At an approximate distance of 7,090 feet to the property line and relevant
slope of 100:1, any structure above 144.3 feet AMSL would require FAA review. The proposed pad
clevation lies at 108.25 feet AMSL and the building is a maximum 25 feet in height for a total
elevation of 133.25 feet AMSL. This height would not exceed the above noted threshold of 144.3
feet AMSL. Inaddition, a flag pole is proposed at a height of 33 feet for a total elevation of 141.25
feet AMSL, which would also not exceed the noted threshold of 144.3 feet AMSL. Therefore,
Federal Aviation Administration (FAA) obstruction evaluation review would not be required for the

building or flag pole.

Open Area: Compatibility Zone C requires that 20% of area within major projects (10 acres or
larger) be set aside as open land that could potentially serve as emergency landing areas. Since the
project site is less than ten acres in area, this criteria is not applicable.

CONDITIONS:
1. The following uses shall be prohibited:

(a) Any use which would direct a steady light or flashing light of red, white, green, or
amber colors associated with airport operations toward an aircraft engaged in an
initial straight climb following takeoff or toward an aircraft engaged in a straight
final approach toward a landing at an airport, other than an FAA-approved
navigational signal light or visual approach slope indicator.

(b)  Any use which would cause sunlight to be reflected towards an aircraft engaged inan
initial straight climb following takeoff or towards an aircraft engaged in a straight
final approach towards a landing at an airport.

(c) Any use which would generate smoke or water vapor or which would attract large
concentrations of birds, or which may otherwise affect safe air navigation within the
area, including landscaping utilizing water features, aquaculture, production of cereal
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grains, sunflower, and row crops, composting operations, trash transfer stations that
are open on one or more sides, recycling centers containing putrescible wastes,
construction and demolition debris facilities, fly ash disposal, and incinerators.

(d)  Anyuse which would generate electrical interference that may be detrimental to the
operation of atrcraft and/or aircraft instrumentation.

(e) Children’s schools, day care centers, libraries, hospitals, nursing homes, highly noise-
sensitive outdoor nonresidential uses, and hazards to flight.

2. The attached notice shall be provided to all potential purchasers of the property and tenants
of the building, and shall be recorded as a deed notice.

3. Any outdoor lighting that is installed shall be hooded or shielded so as to prevent either the
spillage of Iumens or reflection into the sky, and shall comply with Riverside County
Ordinance No. 655.

4, No flag pole, light pole, or other structures shall exceed a height of 35 feet above ground
level or an elevation threshold at top point of 144 feet above mean sea level.

5. No retention basins are depicted on the site plan. Any new retention basins on the site shall
be designed so as to provide for a maximum 48-hour detention period following the
conclusion of the storm event for the design storm (may be less, but not more), and to remain
totally dry between rainfalls. Vegetation in and around the retention basin(s) that would
provide food or cover for bird species that would be incompatible with airport operations
shall not be utilized in project landscaping.

6. This project has been evaluated as a proposal for the establishment of a 3,515 square foot
bank. The County of Riverside shall require additional review by the Airport Land Use
Commission prior to the establishment of any of the following uses in this structure:

Auction rooms, auditoriums, bowling alleys, churches, chapels, and other places of worship,
conference rooms with capacities of 12 or more persons, classrooms, dance floors, dining
facilities, drinking establishments, exhibit rooms, gaming, gymnasiums, lodge rooms,
lounges, restaurants (other than carry-out/take-home facilities with less than 12 seats),
reviewing stands, stages, swimming pools, and other uses that would be considered to have
an occupancy level greater than one person per 30 square feet (minimum square feet per
occupant less than 30) pursuant to California Building Code (1998) Table 10-A.

YAAIRPORT CASE FILES\Bermuda Dunes\ZAP1048BD 13\ZAP1048BD13sr.doc



NOTICE OF AIRPORT IN
VICINITY

IThis property is presently located in the vicinity of an
airport, within what is known as an airport influence
area. For that reason, the property may be subject to
some of the annoyances or inconveniences associated
with proximity to airport operations (for example: noise,
vibration, or odors). Individual sensitivities to those
annoyances can vary from person to person. You may
wish to consider what airport annoyances, if any, are
assoclated with the property before you complete your
purchase and determine whether they are acceptable to
you. Business & Professions Code Section 11010 (b)
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*IMPORTANT*

Maps and data are to be used for reference purposes only. Map features are approximate, and are not necessarily accurate to surveying or engineering
standards. The County of Riverside makes no warranty or guarantee as to the content (the source is often third party), accuracy, timeliness, or

completeness of any of the data provided, and assumes no legal responsibility for the information contained on this map. Any use of this product with
respect to accuracy and precision shall be the sole responsibility of the user.
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NOTICE OF PUBLIC HEARING
RIVERSIDE COUNTY AIRPORT LAND USE COMMISSION

A PUBLIC HEARING has been scheduled before the Riverside County
Airport Land Use Commission (ALUC) to consider the application
described below.

Any person may submit written comments to the ALUC before the hearing
or may appear and be heard in support of or opposition to the project at the
time of hearing. The proposed project application may be viewed at the
Riverside County Administrative Center, 4080 Lemon Street, 14" Floor,
Riverside, California 92501, Monday through Thursday from 8:00 a.m. to
5:00 p.m., except Monday, May 27 (Memorial Day).

PLACE OF HEARING: Riverside County Administration Center
4080 Lemon St., 1° Floor Hearing Room
Riverside, California

DATE OF HEARING: June 13, 2013
TIME OF HEARING: 9:00 AM.

CASE DESCRIPTION:

ZAP1048BD13 -~ Passco Washington Square LLC (Representative:
Little/DaMarlon Carter) - County Case No. PP25328 (Plot Plan). PP25328
is a proposal to construct a bank on a 0.7 acre parcel located on the
westerly side of Washington Street, northerly of Interstate 10, Varner Road,
and Marketplace Street, and southerly of Wildcat Drive. (Zones C and D of
Bermuda Dunes Airport Influence Area).

FURTHER INFORMATION: Contact Russell Brady at (951) 955-0549 or
John Guerin at (951) 955-0982. The ALUC holds hearings for local
discretionary permits within the Airport Influence Areas, reviewing for
aeronautical safety, noise and obstructions. All other concerns should be
addressed to Mr. _Jay Olivas of the County of Riverside Planning
Department, at (951) 955-1195.




SUSAN W, CASE, INC.

susancaseinc@yalioo.com

File#f 138733
Bank of America
Washington St/Marketplace 5t

917 Glenneyre Street, Suite 7 ¢ Laguna Beach, CA 92651
PHONE (949) 494-6105 « FAX (949) 494-7418

Palm Desert CA
300" Owners
APN(s}: 748 370 057
April 29 2013

748 350 024

Vern Blatchley

78015 Banyon Grove Ct
Palm Desert CA 92211

748 350 055

Joseph & Theresa Femenella
21762 Chatham

Mission Vieio CA 92692

748 370 0156

Big Sky inv Hospitality Inc
2545 Rudy St

Rowiland Heights CA 91748

748 370 040

Passco Washington Square
96 Corporate Park #200
trvine CA 92608

748 370 052

Passco Washington Square
96 Corporate Park #200
irvine CA 92606

748 370 055

Passco Washington Square
96 Corporate Park #200
Irvine CA 92606

748 370 058

Passco Washington Square
98 Corporate Park #200
rvine CA 92606

748 350 053
Anderson Trust

78010 Deerhrook Cir
Palm Desert CA 92211

748 350 056

George Wyatt

78083 Deerbrook Cir
Palm Desert CA 92211

748 370 033

Hidg Trust

77900 Avenue Of The States
Palm Desert CA 92211

748 370 044

D Group

2445 Kiser
Tustin CA 92782

748 370053

Passco Washington Square
96 Corporate Park #200
Irvine CA 92606

748 370 056

Passco Washington Square
96 Corporate Park #200
Irvine CA 92606

748 370 062

Fresh & Easy Neighborhood Market

Inc
2120 Park Pl #200
Fl Seminda CA Q02445

748 350 054
Edward Tocci
11181 Ettrick St
Qakland CA 94605

748 370014

G6 Hospitality Property LLC
4001 International Pkwy
Carroitton TX 75007

748 370 039

Yea Chang USA Inc

21520 Yorba Linda Blvd #g338
Yorba Linda CA 82887

748 370 045

D Group

2445 Kiser
Tustin CA 92782

748 370 054

Passco Washingion Square
96 Corporate Park #2060
Irvine CA 92606

748 370 057

Bank Of America Na

13850 Ballantyne Corporate Pl
Charlotte NC 28277

748 390 024
Marketplace LP
1667 £ Lincoln Ave
Orange CA 92865
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John Fielder John Fielder John Fielder

275 S Valencia Blvd 278 S Valencia Blvd 275 S Valencia Blvd
Brea CA 92823 Brea CA 92823 Brea CA 92823
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ALUC identification No.

ZAP 45 6DI3

Dr;ante-off.'-\p.;lnéi;:;atiron. ” Aml{/ 2’0 Z@[’b

Property Owner Pﬂé%{) WQ’-?M;M‘\“OV\ Sq{)ar‘e, Ll /CO\NH L&V)/Phone Number Ci4°l -442-|000

Maiing Address qde Oorr?omﬁ’f fark  svite 200 t

Irvine cA 42606

Ageant {if any) L»ITT[/E / D&W‘O\FLDY\ Ca f"l—t'/l" Phone Number Q‘I-OI - 661% . {4!8

Mailing Address 150! N&Umr“i’ Blvd., Svite %0

Codn Meea CA  qze2T

PROJECT LOCATION (TOBE COMPLETED 8y APPLICANT)
Attach an aocurafely sca.’ed map showmg the relationship of the pro;ez:f site fo the airport boundary and runways

Streef Address North West corner of Waeh:m{on AP 'Marwrp{ace/ Prive
lm Dezert Ch

Assessor's Parcel No, 74-9 ’570 05'7 ~ | Parcel Size l70 /’\“GI”@S'
Subdivision Nams b@l W'Cbb 5 Sun C‘HA Fﬁ{m GWVP\S Zoning
Lot Number P&\d & Classification s

PROJECT DESCRIPTION (TO BE COMPLETED BY APPLICANT) ' |

i app.'.'cabre alfach a delailed site p!an showmg ground elevations, the location of structures, open spaces and warerbodres and the heights of structures and !rees
inciude additional project descriplion data as needed . .

Existing Land Use Vﬂ[/mv\'l' O’U‘l’ - [/O'l’ P&\.{‘Cz&l

(describe)

Proposed Land Use Fmﬂ%-&d NéN %, 5[6 éq F"‘ b"ﬂﬂkﬂ re. Conier W7 fwo 24 hl’; dl"N‘O ‘HN“U

{describe) : AT)V\ '/Oﬂ'\% 2 ’2.4- hf‘s En{r{/mo-r \9)%&"\ b-ul& PSTMS on Pmm&l G

of the CE) Waghingron Square ol developmont, beortedd witain

e DEL-WeERS s SN CleY/?alm%?rnmé

For Residential Uses  Number of Parcels or Units on Site {exclude secondary units)

For Other Land Uses Hours of Use M"F - iO'vCPD A - e 00 PM SAT- 1600w ~ lIGO M

{See Appendix C) Number of People on Ske Maximum Number ¥ [O85  OcCUFANT

Methad of Calculation APPENDIL O

+ S¢e atamed  Plans

I LU
Height Data Height above Ground or Tallest Object (including antennas and trees) ’—54. @ / 2 ( Hos, Pd{&)ft.
Highest Elevation {above sea level) of Any Object or Terrain on Site |4‘2 4‘6 {Ai;hy' %ﬂ lﬁ/@n it.
Flight Hazards Does the project involve any characteristics which could create electrical interference, O Yes
confusing lights, glare, smeke, or other electrical or visual hazards to aircraft flight? % No

If yes, describe




REFERRING AGENCY (10 BE COMPLETED BY AGENCY STAFF)

Date Received

Agency Name

Staff Contact
Phone Number

Agency's Project No.

Type of Project

63 '[E [ Q } Y] ; )
i f ! ) :1i§g t&ﬂ'?%_&ﬁm General Plan Amendment

dey Clivas

"95)-955 19

Plot Plan Mo, 25324

] Zoning Amendment or Variance
{7] Subdivision Approval

[0 Use Pemit

O Public Facility

ALUC REVIEW (TO BE COMPLETED BY ALUC EXECUTIVE DIRECTOR)

i over Pl Plap

Application Date Received By
Receipt is Application Complete? O Yes [J No
if No, cite reasons
Airport(s) Nearby
(P:ri{nary Compatibility Zone(s) O A Oet OB [DOc ao E 3 Ht
riteria
Review Allowable (not prohivited) Use? [0 ves [0 No
Density/Intensity Acceplable? [ Yes [J No
Open Land Requirement Met? O Yes [J] No
Height Acceptable? O ves O No
Easement/Deed Notice Provided? 1 Yes [0 No
Special Conditions Describe:
Supplemental Noise ——
Griteria
Review
Safety
Airspace
Protection
Overflight

ACTIONS TAKEN (TO BE COMPLETED BY ALUC EXECUTIVE DIRECTOR)

ALUC Executive {1 Approve Date
Director's Action [ Referto ALUC

ALUC {1 Consistent Date
Action 0

August 2007

Consistent with Conditions {list conditions/aitach additional pages if needed)

inconsistent (list reasons/attach additionat pages if needed)




COUNTY OF RIVERSIDE
AIRPORT LAND USE COMMISSION

STAFF REPORT
AGENDA ITEM: 2.4
HEARING DATE: June 13,2013
CASE NUMBER: ZAP1014PS13 — Andrew Wooster

APPROVING JURISDICTION: City of Palm Springs
JURISDICTION CASE NO: CUP 5.1298 (Conditional Use Permit)

MAJOR ISSUES: The building in which the proposed facility would be located is in Airport
Compatibility Zone B1. An evaluation of the building as a whole indicates that average and
single-acre criteria may be exceeded at this location, especially if Suite C-5 (apparently leased
to a church organization) is used for weekend church services. Although the proposed dog
boarding facility in Suite C-6 would increase existing intensity (in comparison to the suite’s
continued vacancy), this use would be less intense than office or manufacturing uses, and
definitely less intense than the previous use of this suite (retail sales of cleaning products). The
applicant has noted that the proposed facility would likely accommodate a maximum of 5
employees and customers at a given time, compared to an office use which would potentially
accommodate 17 or 18 people in the same area.

RECOMMENDATION: Staff recommends that the Commission find the proposed project
CONSISTENT, subject to the attached conditions.

PROJECT DESCRIPTION: The applicant proposes to establish a 3,552 square foot dog boarding
and dog day care business within an existing industrial building (developed prior to 2005)ona 1.58
acre parcel. The facility would include dog kennel and play areas, as well as a reception area and
office.

PROJECT LOCATION: The project site is located at the northeast corner of Gene Autry Trail
and Calle San Raphael, approximately 3,120 feet southeasterly of the southeasterly terminus of
Runway 13R-31L at Palm Springs International Airport.

LAND USE PLAN: 2005 Palm Springs International Airport Land Use Compatibility Plan

a. Airport Influence Area: ~ Palm Springs International Airport

b. Land Use Policy: Airport Compatibility Zone Bl
c. Noise Levels: Aircraft noise levels are approximately 55 CNEL
BACKGROUNBD:

Non-Residential Average Intensity: The project is located within Airport Compatibility Zone B1.
Within the areas designated by either a (1) or a (2) on the Palm Springs International Airport
Compatibility Map, the applicable intensity criteria allow an average of 40 persons per gross acre,




Staff Report
Page 2 of 4

With a gross area of 1.99 acres, a total intensity of 79 people is permitted on-site. According to
information provided by the realtor, the building has a net leasable area of 15,745 square feet. The
“Building Code Method” for calculating intensity utilizes “minimum floor area per occupant” criteria
from the Building Code as a factor in projecting intensity. Ifused as office space, the Building Code
occupancy would be 157 and would be 79 with use of the 50 percent reduction. This particular suite,
with an area of 3,552 square feet, would accommodate 17 to 19 persons pursuant to that scenario.
Pursuant to Appendix C, Table C-1, of the Riverside County Airport Land Use Compatibility Plan,
the total intensity of the proposed dog boarding facility would be 20 people, based on the floor plan

provided by the applicant,

Since the proposed use would occupy just one suite (C-6) out of the five current suites on the subject
parcel, it is important to understand what currently exists and what would be a potential maximum
use of the other suites on the parcel to calculate the projected total intensity of the building.
Currently two of the other suites (C-1 and C-3/4) are vacant, a lock repair business occupies suite C-
2, and a life coaching facility occupies suite C-5%. Based on these general uses, the building
currently has a maximum occupancy of 64 people for an average intensity of 32 on the 1.99-acre
gross parcel. The proposed dog boarding facility would increase occupancy from the existing to 84
people for an average intensity of 42, which would exceed the average intensity criteria of 40 people.
However, previously existing in the suite space was a cleaning products retail use, which would have
accommodated approximately 59 people on its own for a total building occupancy of 123 and
average intensity of 62. Therefore, the proposed dog boarding facility would not increase the
existing intensity on the site when considering the suite’s prior use. Furthermore, the applicant has
noted that the dog boarding facility is anticipated to only have two employees and accommodate up
to 15 dogs at one time. The applicant has also noted that no more than 3 customers would be
anticipated at one time for the sake of employees being able to adequately serve customers. Evenif
we assume each customer to be a four-person family, the maximum number of persons within the
suite would be 14, rather than the 20 as calculated under the building code method. This would
result in a total occupancy of 78 persons and an average intensity of 39 persons per acre.

*An exhibit provided by the realtor indicated that Suite C-5 is occupied by a church organization.
However, City records do not indicate that Suite C-5 is used as a church or place of assembly, and
staff has no evidence to this effect.

Non-Residential Single-Acre Intensity: The project is located within Airport Compatibility Zone
B1. Within the areas designated by either a (1) or a (2) on the Palm Springs International Airport

Compatibility Map, the applicable intensity criteria allow a single-acre maximum of 80 persons.
Due to the longitudinal nature of the building, only 13,650 square feet of leasable area is located
within the single-acre area, which generally excludes suites C-1 and C-2. The total intensity of the
existing uses in the remaining suites of the building would be 49 people, based on the floor plan
provided by the applicant and the Building Code Method. The proposed dog boarding facility would
increase the existing occupancy to 69 people, which would not exceed the single-acre intensity
criteria of 80. Use for office or less intense purposes would indicate a single-acre maximum
intensity of 68 persons, with the 50 percent reduction, which would also not exceed the single-acre



Staff Report
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intensity criteria of 80. Moreover, as noted previously, the dog boarding facility would actually
reduce occupancy within the suite by 40 when considering the suite’s prior use for retail. Therefore,
the proposed project would not increase the existing intensity on the site when considering the suite’s

prior use.

Assuming a maximum use for all the three suites in the single-acre as office at one person per 100
square feet, the single-acre area would have a maximum occupancy of 127 people, 64 with the 50
percent reduction. Substitution of dog boarding for the office use, based on the actual anticipated
occupancy for the dog boarding facility, would not exceed the office intensity. This potential
maximum use of the other suites within the single-acre area would not exceed the single-acre

intensity criteria. **

** Again, this assumes that Suite C-5 is not used as a location for worship services or other
assemblies, If'used for this purpose, single-acre intensity criteria for the building as a whole would
likely be exceeded during such time periods. However, the use of Suite C-5 is not subject to the
control of the proposed occupant of Suite C-6, Furthermore, if such use of Suite C-5 predates the
adoption of the Compatibility Plan, it is beyond the scope of ALUC purview at this time.

Noise: The site is located within the area subject to average aircraft noise levels at approximately 55
CNEL since the contour crosses the property. As a non-residential use not including any noise
sensitive uses, no special measures to mitigate aircraft-generated noise are required.

PART 77: Not applicable as no new building construction is proposed.

Open Area: Compatibility Zone B1 requires that 30% of area within major projects (10 acres or
larger) be set aside as open land that could potentially serve as emergency landing areas. Since the
project site is less than ten acres, this criterion is not applicable.

CONDITIONS:
1. The following uses shall be prohibited:

(a) Any use which would direct a steady light or flashing light of red, white, green, or
amber colors associated with airport operations toward an aircraft engaged in an
initial straight climb following takeoff or toward an aircraft engaged in a straight
final approach toward a landing at an airport, other than an FAA-approved
navigational signal light, visual approach slope indicator, or FAA-approved
obstruction lighting.

(b)  Any use which would cause sunlight to be reflected towards an aircraft engaged in an
initial straight climb following takeoff or towards an aircraft engaged in a straight
final approach towards a landing at an airport.
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(c) Any use which would generate smoke or water vapor or which would attract large
concentrations of birds, or which may otherwise affect safe air navigation within the

arca.

(d)  Any use which would generate electrical interference that may be detrimental to the
operation of aircraft and/or aircraft instrumentation,

(e) Children’s schools, day care centers, libraries, hospitals, nursing homes, places of
worship, aboveground bulk storage of hazardous materials, highly noise-sensitive
outdoor nonresidential uses, critical community infrastructure facilities, and hazards

to flight.

2. The attached notice shall be provided to all tenants of the building, and shall be recorded asa
deed notice.

3. Any new outdoor lighting that is installed shall be hooded or shielded so as to prevent either
the spillage of lumens or reflection into the sky. All new outdoor lighting shall be downward
facing.

4. Prior to the issuance of building permits, the landowner shall convey an avigation easement

to Palm Springs Airport, which shall be recorded, or shall provide evidence that such an
easement covering the property has already been recorded, unless such easement is
prohibited by law or waived by the Airport. Copies of the avigation easement, upon
recordation, shall be forwarded to the City of Palm Springs Planning Department and to the
Riverside County Airport Land Use Commission.

5. The City of Palm Springs shall either prohibit the following uses or shall require additional
review by the Airport Land Use Commission prior fo the establishment of any of the
following uses in this structure:

Auction rooms, assemblies of people, auditoriums, classrooms, conference rooms with a
capacity of 20 or more persons, community care facilities, court rooms, dance floors, exhibit
rooms, gaming (including bingo), restaurants, drinking establishments, gymnasiums,
homeless shelters, lounges, retail sales facilities, reviewing stands, skating rinks, stages,
swimming pools, vocational and technical schools, and other uses that would be considered
to have an occupancy level greater than one person per 100 square feet (minimum square feet
per occupant less than 100) pursuant to California Building Code (1998) Table 10-A.

This prohibition or requirement for review does not apply to uses that were established in this
building prior to 2005 and have been in continuous operation since their establishment.

YAAIRPORT CASE FIEES\Palm Springs\ZAP1014PS11ZAP1014PS13sr.doc
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NOTICE OF AIRPORT IN
VICINITY

This property is presently located in the vicinity of an
airport, within what is known as an airport influence
area. For that reason, the property may be subject to
some of the annoyances or inconveniences associated
with proximity to airport operations (for example: noise,
vibration, or odors). Individual sensitivities to those
annoyances can vary from person to person. You may
wish to consider what airport annoyances, if any, are
associated with the property before you complete your
purchase and determine whether they are acceptable to

you. Business & Professions Code Section 11010 (b)
(13)(A)
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Selected parcel(s):

680-561-002
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[[] serecten parcer N/ INTERSTATES . HIGHWAYS | ParceLs
D AIRPORT INFLUENCE AREAS | J COMPATIBILTY ZONE A COMPATIBILTY ZONE B1 COMPATIBILTY ZONE C

*IMPORTANT*

Maps and data are to be used for reference purposes only. Map fealures are approximate, and are not necessarily accurate to surveying or engineering
standards. The County of Riverside makes no warranty or guarantee as to the content (the source is often third party), accuracy, timeliness, or

completeness of any of the data provided, and assumes no legal responsibility for the information contained on this map. Any use of this product with
respect to accuracy and precision shall be the sole responsibility of the user.

REPORT PRINTED ON...Wed May 22 14:34:46 2013
Version 130225

http://www?3.tlma.co.riverside.ca.us/cw/rclis/NoSelectionPrint.htm 5/22/2013



Riverside County GIS Page 1 of 1

RIVERSIDE COUNTY GIS

A R

=g

. AIRPORT RD

}
o

~

o1
H
=
k&
4k
a

Selected parcel(s):

680-561-002
AIRPORTS
D SELECTED PARCEL /\/ INTERSTATES . HIGHWAYS D PARCELS
/N AIRPORT RUNWAYS [] ameorr iNFLUENCE AREAS | | AIRPORT BOUNDARIES | COMPATIBILTY ZONE A
| COMPATIBILTY ZONE 81 COMPATIBILTY ZONE B2 COMPATIBILTY ZONE C COMPATIBILTY ZONE D

| COMPATIBILTY ZONE E

‘IMPORTANT*
Maps and data are to be used for reference purposes only, Map fealures are approximate, and are not necessarily accurate to surveying or engineering

standards. The County of Riverside makes no warranly or guarantee as to the content (the source is often third party), accuracy, timeliness, or
completeness of any of the data provided, and assumes no legal responsibility for the information contained on this map. Any use of this product with
respect to accuracy and precision shall be the sole responsibility of the user.

REPORT PRINTED ON...Wed May 22 14:36:09 2013
Version 130225

http://www3.tlma.co.riverside.ca.us/cw/rclis/NoSelectionPrint.htm 5/22/2013



Riverside County GIS Page 1 of 1

RIVERSIDE COUNTY GIS
: Poan

N EL'GIELO RD

Selected parcel{s):
680-561-002

*IMPORTANT*
Maps and data are to be used for reference purposes only. Map features are approximate, and are not necessarily accurate to surveying or engineering

standards. The County of Riverside makes no warranty or guarantes as to the condent (the source is often third party), accuracy, fimeliness, or
completeness of any of the data provided, and assumes no legal responsibility for the information contained on this map. Any use of this product with

respect to accuracy and precision shall be the sole responsibility of the user.

REPORT PRINTED ON...Tue May 28 11:05:07 2013
Version 130225

http:/f/www3.tlma.co.riverside.ca.us/cw/rclis/NoSelectionPrint.htm 5/28/2013



Riverside County GIS Page 1 of 1

RIVERSIDE COUNTY GIS

T i

SKY POINT DR N

WILL [AMS R B

Riverside Couty TLMA GIS

Selected parcel(s):
680-561-002

*IMPORTANT*
Maps and data are to be used for reference purposes only. Map features are approximate, and are not necessarily accurate to surveying or engineering

standards. The County of Riverside makes no warranty or guaraniee as to the content (the source is often third party}, accuracy, timeliness, or
completeness of any of the data provided, and assumes no legal responsibility for the information contained on this map. Any use of this product with

respect to accuracy and precision shali be the sole responsibility of the user.

REPORT PRINTED ON...Tue May 28 14:08:36 2013
Version 130225

http://www3.tlma.co.riverside.ca.us/cw/rclis/NoSelectionPrint. htm 5/28/2013



Riverside County GIS Page | of |

CALLESAN RAPHAEL

DINAH SHORE DR
1N Ve o

e

Riverside County TLMA GIS

Selected parcel(s):
680-561-002

LEGEND
D SELECTED PARCEL [\f INTERSTATES . HIGHWAYS \_] PARCELS

ey
| SR |

*IMPORTANT*

Maps and data are to be used for reference purposes only. Map features are approximate, and are not necessarily accurate to surveying or engineering
standards. The County of Riverside makes no warranty or guarantee as to the content (the source is often third party), accuracy, timeliness, or
completeness of any of the data provided, and assumes no legal responsibility for the information contained on this map. Any use of this product with
respect to accuracy and precision shall be the sole responsibility of the user.

REPORT PRINTED ON...Wed May 22 14:29:52 2013
Version 130225

http://www3.tlma.co.riverside.ca.us/cw/rclis/NoSelectionPrint.htm 5/22/2013



Riverside County GIS Page 1 of 1

RIVERSIDE COUNTY GIS
E TSUNNY DUHES RD

&)

ks

Riverside County TLMA GIS

Selected parcel(s):
680-561-002

*IMPORTANT*
Maps and data are to be used for reference purpeses only. Map features are approximate, and are not necessarly accurate to surveying or engineering

standards. The County of Riverside makes no warranty or guarantee as fo the content {¢he source is often third party), accuracy, timeliness, or
completeness of any of the data provided, and assumes no legal responsibility for the information confained on this map. Any use of this product with

respect to accuracy and precision shal be the sole responsibility of the user.

REPORT PRINTED ON... Tue May 28 11:09:45 2013
Version 130225

http:/f'www3 tlma.co.riverside.ca.us/cw/rclis/NoSelectionPrint.htm 5/28/2013



Riverside County GIS Page 1 of 1

RIVERSIDE COUNTY GIS

= pa

CALLE SAN RAPHAE

Riverside County TLMA GIS

Selected parcel(s):
680-561-002

*IMPORTANT*
Maps and data are te be used for reference purposes enly. Map features are approximate, and are not necessarily accurate to surveying or engineering
standards. The County of Riverside makes no warranty or guarantea as {o the content {the source is often third party), accuracy, timeliness, or
completeness of any of the data provided, and assumes no legal responsibility for the information contained on this map. Any use of this product with

respect to accuracy and precision shall be the sole responsibility of the user.

REPORT PRINTED ON...Tue May 28 11:10:10 2013
Version 130225

http://www3.tlma.co.riverside.ca.us/cw/rclis/NoSelectionPrint. htm 5/28/2013



LYLE & ASSOCIATES

 DRELic #01462012
5055 CALLT ‘3-\.\ RAT.: \} L 5005 LALI ESAN RAIAEL
. - . B BLDG A + - , BLOC &
I ! 12,325 97 o — ! 10425 5
L AVAMLEZ,?OO SE : I 2 S ‘
JeY - UNIT A . e |
I {$0.50 PSF MG) ’ N UNITE1-4
} o L 6,000 SF ;
- J ~ - R DIVISABLE g
; t | 5 OFFICE.
2 o "
UNIT A-2/3 ]
WAREHOUSE _ S 7
8 | e o
' f] _ r‘qr
gJ CEARTO - " | DIVISABLEOFFICE |
£ ' : z 0.50 PSF MG k1
! UNIT A-5 - UNIT A4 B uNrT xfr$o. B-5 UHITI\)TD.B-G
,h‘__,L 59 1 N L_.,, m . - . ‘r" R l . L ' —‘I
i.m 44107 ) I Ay AU
| B FAR Liww \JA“’*‘( o Y
54 TSR . * = ur 182505
R \JAcAW‘( ;m,‘hmm . dmcﬁsmca WAREITOUST/OTICE
of UNIT NO, C-1 | UNITHNQO. C-Sf% . UNIT 5 : UNIT C-6 .
" l AR 4350S8F 4,893 SF f@s& PSFMG) Bk
e oo : ,
ol uNIT NO. Cg | BOSOPSFMG) . - -

1,525 SF .. . - 1 |
4TV MW B el WESNST RGN B e .

e 8O @ T e L e L Teee

NOT-TOQ-BCALE

MARTA WARD 760.772.6400 EXT.225
MWARD@CBCLYLENET




\(\Jg ostERS A N |[ceAEerey D2 e e

& gj”“’
/7 /Q‘Q"? _ s ialtop Daoce.
/ 7 : F rd
‘EJ.‘
SAD UL R
wenoel L~ . o,’b R Dog DAY Chee
o 2L - |)\\+%’¢‘OW\J . PIAY AREFR
Actad L ¢ : |
= L=t L | 21" &%Z'
L ” \109@/ 24t ] 600\1
YA |
Batt
. K\'\'C.-\(LLO 7;"‘;
. e
\ DoORs
SElURE "2\,.5&7 1o 35.3\-& 23 |
DOS , geceetion Aoth S ild De.(;?-&
S ot Al 430 L “‘O;Wt A
A1, 5
S L
pa ‘ ® —~OFF ¢

bQQ?...S



Pe (3t Yo bgewtes Ioch by
|« @Coomn « [R5

Faceears (g B Oneage Iele Company [ Comun tamas The Wed. @ Sugpetetianie p Ser WSS Hsh 71/ = Grimere Add o o

¥ eole pam rafael & gene potry ol B sgenge € vt v Bapev ey Teokv e

Images Maps Flay

]

v RINS »

@ brora | Frtnied Mode On

f‘mwriﬁ_}&‘i
it
fie L8 jew Fpeetn Jeh bl

¢ & Comvet = [ Setect

¢ hoveraen g () Oncaga e Company I Doman Nsmer The fod @ Suggeted Strve j SeeWha'sHst WOV v ¢ Grt metr R4S oo ®

1 ¥ eade i rated & gene patry el primapenge € Lo 3 v U om v Psev ey Tpehv e

+You Search Images Maps Play YouTubs

Gougle

calle san rafael 8 gene avtry trai, palm springs, ¢a
. " : NP .

@ Fteent | Froteced Mode On



W e e rateel K gene autry bl pa pragt ©

[T 3 seayerem
pie 142 yen Fgeein Jech B
& Comut = [ Sedet

* ¢ Gatemcre A4 e v

frerter gy QB (heage T Cempasy Ty Cemunlomn The Ree @ Sopprmedten v g See WA Mt U171
Tpv ] st v Buer Setyw Tgche @Y

a0 ealpel & gene oty el pai apmgt €

Search bmages Maps Flay YouTube Hiws

Gma Drive  Calendar

calle san rafael & gene autry trail, palm springs, ¢a

ummawaﬁy;,éép-:?i&n
Gls yagerem

I (Al ywm Fpentns lech b

& Commt = [ 5ekeat

tavorter | g () Onraga Tie Company B

YA v @ Grtmeer ASS oma

omun Names The Kol @ Sogpetedsars = - Sor WAy et

18 e vam ratael K gene oty el pa gL O
Maps Ply YouTube

Gmail Drive Calendar More~

+You Search I




6 <ot 3an rakesl & Jeve my bl ;.-;pvq...-r,ﬂim{ <tz b
Giumi geegferem D v
e fdl yom Fpeedo feoh Help
& Comnt = P ikt
Faveraes & Crarage 10w Company Ty Compniamer Iheiied @ Tegpravdtens @ See What s Hat U710 = i Geimore Add em >
Lo = I m v Pigev Saldgv Tiche @

1 ¥ eafe vom eafadd & gere wmy el gabm ipmagn €

ou  Searth Maps Plxy YouTube Hews Gmall Drive  Calendar  Mor

(.U 3IL calle san rafael & gene autry trail, palm spnngs, ¢a

@ rterat | Protecied Made On

‘a:mm-.ﬂdl.r}uuyw;_?:m?v!m-

[+ 10 R Fogerem
B (41 jes Fpeedn feh b
. @ Comnt = [Sdet

& (nage Fre Company Ty Domantismes Ine ol § Sagpeeeatee e P SeeWRUIHa W2V - ¥ Gt mete AdS o =
Rl ~ R v Pagev Wy Tgeae B

Frooeaet

¥ ¢af 1o rpfsct K gene summy ol A 1pee g €

Maps Flay YouTube News Drive Calendar More *

¢You Search

Google

calle san rafael & gene autry trail, palm springs, ¢a



8 e s gl S
-&“l‘f.l":, s geage cem o 0| % Jo by ) e
Ble f40 Yom Fpestr ook Hep

« & Comut = P elect

s hvester g @b Oneags Ton Company f) DomnaNamen Thelist. @ SuggetedSen ® ) SreWRaryMst 71/ ® @ Gt meee A oo ®

18 cutie v 1adoet K gene ey wad gt speag © Ypoe 1) v 0 omov Bagev Sdeyv Teehw @i

tYou Search Images Maps Plsy YouTubs New Gma Diive  Calendar

Gougle

cate san rafael & gene autry trail, palm springs, ca

il | Esa
B oot | Frotecied Mde On
j‘t&m:“@‘bﬂ
(EL
v & Coment = [ Seler
o peveenes g (R Oncage Tele Company §) Demaatiomns The et @ Sugpevedion = g SecVPutyHat U1/ = ¢ Getmets Add am =
18 ate 1on sl K gene pAy e pr spenge € 8-8-

#You Search | Maps  Play Tubs News

calle san rafael & gene autry trail, palm springs. ca

oo i Py’ L s A
@ et | Froteted Mode On fa v KRN -



CHAPTER 3 INDIVIDUAL AIRPORT POLICIES AND COMPATIBILITY MAPS

PS. PALM SPRINGS INTERNATIONAL AIRPORT

PS.1 Compatibility Map Delineation

1.1 Airport Master Plan Status: 'The Azrport Master Plan adopted by the Palm Springs City
Council in 2002 1s the basis for the Compatibility Plan.

1.2 _Airfield Confignration: Establishment of a precision instrument apptoach procedure
on Runway 31L is proposed, but no other runway system changes are indicated in

the Master Plan.

1.3 Airport Activity: Despite a projected increase from 109,500 aircraft operations in
2002 to 170,260 in 2020, the Master Plan anticipates Palm Springs International
Airport noise contouts to slightly shrink in most locations. This impact reduction
reflects the reduced single-event noise levels produced by the aircraft that will
make up the future fleet mix at the airport compared to those opetating there to-
day. For the purposes of the Compatibility Plan, a composite of the 2002 and 2020
noise contouts is used.

1.4 Airport Influence Area: The locations of the standard flight paths flown by aitcraft
approaching and departing the aitport are the primary factors defining the influ-
ence area for Palm Springs International Aieport. Close-in areas west of the airport
are affected by sideline noise, but the more distant areas are seldom overflown and
thus are excluded from the airport influence area.

PS.2 Additional Compatibility Policies

2.1 Noise Exposure in Residential Areas: The limit of 60 dB CNEL set by Countywide
Policy 4.1.4 as the maximum noise exposure considered normally acceptable for
new residential land uses shall not be applied to the environs of Palm Springs In-
ternational Aitport. For this airport, the critetion shall instead be 62 dB CNEL.
This higher threshold takes into account the ambient noise conditions in the area
and also the community’s long-standing exposute to the noise of aitline aitcraft op-
erations. Dwellings may require incotporation of special noise level reduction
measures into their design to ensure that the interior noise limit of 45 dB CNEL
(Countywide Policy 4.1.6) is not exceeded.

2.2 Zone C Residential Densitres: The criteria set forth in Countywide Policy 3.1.3(a) and
the Basic Compatibility Criteria matrix (Table 2A) notwithstanding, residential den-
sities in Zone C northwest of the airport shall either be kept to a very low density
of no mote than 0.2 dwelling units per acte as indicated in the table or be in the
range of 3.0 to 15.0 dwelling units per acre. The choice between these two options
is at the discretion of the City of Palm Springs, the only affected land use jurisdic-
tions. (Criteria for Zone C southeast of the airport remain as indicated in Table

2.3 Zone D Residential Densities: The criteria set forth in Countywide Policy 3.1.3(b) and
the Basic Compatibility Criteria matrix (Table 2A) notwithstanding, the high-
density option for Compatibility Zone 1D at Palm Springs International Airport shall

3-26 Riverside County Airport Land Use Compatibility Plan Policy Document (Adopted March 2005)
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allow residential densities as low as 3.0 dwelling units per gross acre to the extent
that such densities are typical of existing (as of the adoption date of this plan) resi-
dential development in neatby areas of the community.

2.4 Southeast Industrial/ Commercial Area: Within the areas designated by a (1) and a (2)
on the Palm Springs International Airport Compatibility Map, the following usage
intensity criteria shall apply:

(@) In Compatibility Zone BT:

(1) An average of up to 40 people pet acre shall be allowed on a site and up to
80 people shall be allowed to occupy any single acre of the site.

(2) If the percentage of qualifying open land on the site (see Countywide Pol-
icy 4.2.4) 1s increased from 30% to at least 35%, the site shall be allowed
to have an average of up to 45 people per acte and any single acte shall be
allowed to have up 90 people per acre.

(3) I the percentage of qualifying open land on the site is increased to 40% or
more, the site shall be allowed to have an average of up to 50 people per
acre and any single acre shall be allowed to have up 100 people per acre.

(b) In Compatibility Zone C:

(1) An average of up to 80 people per acre shall be allowed on a site and up to
160 people shall be allowed to occupy any single acre of the site.

(2) If the percentage of qualifying open land on the site is increased from 20%
to at least 25%, the site shall be allowed to have an average of up to 90
people per acre and any single acre shall be allowed to have up 180 people
per acre.

(3) If the percentage of qualifying open land on the site is increased to 30% or
more, the site shall be allowed to have an average of up to 100 people per
acre and any single acte shall be allowed to have up 200 people per acre.

(¢) To the extent feasible, open land should be situated along the extended run-
way centerlines or other primatry flight tracks.

(d) The above bonuses for extra open land on a site are in addition to the inten-
sity bonuses for risk-reduction building design indicated in Table 2A. In both
cases, incorporation of the features necessary to warrant the intensity bonuses
is at the option of the City of Palm Springs and the project proponents and is
not required by ALUC policy.

() 'The intensity bonuses for extra open land provided here are judged to repre-
sent a balance between the ALUC objective of enhancing safety in the airport
environs and needs of the community for more intensive development of the
area involved. The resulting intensities remain consistent with the guidelines
set in the Caltfornia Airport Land Use Planning Handbook given the character of
the airport activity and the surrounding community.

2.5 Expanded Buyer Awareness Measnres: In addition to the requirements for avigation
easement dedication or deed notification as indicated in Table 2A, any new single-

Riverside Counly Airport Land Use Compalibility Plan Policy Document {Adopted March 2005) 3-27



Guerin, John

From: David Newell [David.Newell@palmsprings-ca.gov]

Sent: Tuesday, Aprit 23, 2013 4:25 PM

To: Guerin, John; Brady, Russell

Cc: Cooper, Ed

Subject: RE: CUP for Proposed Kennel in Airport influence Area, Paim Springs
Attachments: 1896_001.pdf; 0887_001.pdf

lohn,

Attached is business license information for the property located at 5000 Calle San Raphael, Palm Springs. In sum, the
following businesses have been approved at this location:

e 1/27/99 —Suite C3: Party decorator

¢ B/7/00 - Suite C1: Data recovery

e 2/23/01—Suite C7: Motor hardware & accessories

e 9/26/01 - Suite C5: Warehousing (mail order)

e 6/6/11 - Suite C5: Life coaching / training office

A visit to the site and call to the property owner resulted in the following information:
Suites C-1, C-3/4 and C-6 are currently vacant

Suite C-2 is a lock and key specialist

Suite C-5 is a life coach / trainer

Suite C-6 is the proposed kennel

See second attachment with floor plan and notes.
Let me know if you'd like further assistance.

David

From: David Newell

Sent: Thursday, April 18, 2013 6:18 PM

To: 'Guerin, John'; Brady, Russell

Ce: Cooper, Ed

Subject: RE: CUP for Proposed Kennel in Airport Influence Area, Paim Springs

John,

The city issued a building permit on 3/21/1985. The entitlement was processed under Planning Case No. 3.717 MAL

I'll contact our Business License Dept. to determine previous and current uses authorized at this location. Fll fet you
know once | receive their response.

David A. Newell

Associate Planner

City of Palm Springs

3200 E. Tabquirz Canyon Way

P.(3 Box 2743

Palm Springs, A 92263-2743

Office: (7000 323-8245 Fax: {7603 322-8300



From: Guerin, John [mailto: JIGUERIN@rctma.org]

Sent: Thursday, April 18, 2013 4;12 PM

To: Brady, Russell; David Newell

Cc: Cooper, Ed

Subject: RE: CUP for Proposed Kennel in Airport Influence Area, Palm Springs

David ~ Would the City maintain records that would allow you to determine (1) approximate year the building was
constructed and case number of ariginal City Planning case(s); (2) history of usage of this space {previous tenancies}; and
{3) current uses of other suites in the building?

From: Brady, Russell

Sent: Thursday, April 18, 2013 3:23 PM

To: David Newell

Cc; Guerin, John

Subject: RE: CUP for Proposed Kennel in Airport Influence Area, Palm Springs

Basically, as you had properly cited, since the City of Palm Springs General Plan has yet to be found consistent with the
Riverside County Airport Land Use Compatibility Plan, all development projects within the AIA should be submitted to
ALUC for review. As noted in 1.5.2(a), only those projects defined as 'major land use actions' in 1.5.3 are technically
required to be reviewed (in addition to legislative actions which always require review), but we still request that all
development projects within the AIA be reviewed by ALUC for City's with GP's yet to be found consistent,

We appreciate your consideration of ALUC for such projects. Let myself or John Guerin know if you require any additional
information,

Russell Brady

From: Pavid Newell [David.Newell@palmsprings-ca.gov]

Sent: Thursday, April 18, 2013 2:36 PM

To: Brady, Russeil

Cc: Guerin, John

Subject: CUP for Proposed Kennel in Airport Influence Area, Palm Springs

Russell,

The City has received a Conditional Use Permit application to operate a kennel (dog daycare, boarding and grooming)
within an existing multi-tenanted industrial park at 5000 Calle San Raphael, Palm Springs. The applicant proposes to

keep up to fifteen dogs within the enclosed tenant space with no associated outdoor space.  This property is located

within the Airport Influence Area (Zone B-1} of the Riverside County Airport Land Use Compatibility Plan (RCALUCP).

Will this application require review by the ALUC, pursuant to Section 1.5.2(a) of the RCALUCP?

David A, Newell

Assaciate Planner

City of Palm Springs

320 E. Tahquitz Can}?'on Wy

.0 Box 2743

Pubm Springs, CA 92263.2743

Office: (760 323-8245 Fax: (7600 322-8360
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NOTICE OF PUBLIC HEARING
RIVERSIDE COUNTY AIRPORT LAND USE COMMISSION

A PUBLIC HEARING has been scheduled before the Riverside County
Airport Land Use Commission (ALUC) to consider the application
described below.

Any person may submit written comments to the ALUC before the hearing
or may appear and be heard in support of or opposition to the project at the
time of hearing. The proposed project application may be viewed at the
Riverside County Administrative Center, 4080 Lemon Street, 14" Floor,
Riverside, California 92501, Monday through Thursday from 8:00 a.m. to
5:00 p.m., except Monday, May 27 (Memorial Day).

PLACE OF HEARING: Riverside County Administration Center
4080 Lemon St., 1° Floor Hearing Room

Riverside, California

DATE OF HEARING: June 13, 2013
TIME OF HEARING: 9:00 A.M.

CASE DESCRIPTION:

ZAP1014PS13 — Andrew Wooster — City of Palm Springs Case No. CUP
5.1298 (Conditional Use Permit). A proposal to operate a kennel (dog day
care, boarding, and grooming) for up fo fifteen dogs within a 3,552 square
foot suite (Unit C-6) in an existing multi-tenant industrial park building
located at 5000 Calle San Raphael in the City of Palm Springs (at the
northeast corner of Gene Autry Trail and Calle San Raphael, north of Dinah
Shore Drive and south of Sunny Dunes Road). (Airport Compatibility Zone
B1 of the Palm Springs International Airport Influence Area).

FURTHER INFORMATION: Contact Russell Brady at (951) 955-0549 or
John Guerin at (951) 955-0982. The ALUC holds hearings for local
discretionary permits within the Airport Influence Areas, reviewing for
aeronautical safety, noise and obstructions. All other concerns should be
addressed to Mr. David Newell of the City of Palm Springs Department of
Planning Services at (760) 323-8245.
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ALUIC Identification No.
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PROJECT PROPONENT (TO BE COMPLETED BY APPLICANT)

Date of Application ‘Ll i g' |?7
Properly Owner A« _S C,ho\mD\Oﬁ LY Phone Number _ & V8 446" q66b
Mailing Address 19980 Verruro. BWo

Suite. 300

Tor 2ane. A q135 b

Agent (if any) mogr-LC\ b.b‘.(‘a Phone Number 7(90 N 773 - 6‘10C

Mailing Address 19000 Fred (oxing e o Em

Voan Desest CH g8\

PRoJECT LOCATION (TO BE COMPLETED BY APPLICANT)
Aftach an accurately scaled map showing the relationship of the project site lo the airport boundary and runways

Street Address 00 Cole. San RAakoel

CEATY %nm—\ ey daah

Assessor's Parcet No. _@8!)_5_{9\ - O‘O/a. Parcel Size

Subdivision Name C \r\a\n{i\) o Business Yok Zoning

Lot Number Classification

"N-1

PROJECT DESCRIPTION (TO BE COMPLETED BY APPLICANT) e

include additional project description data as needed

If applicable, aftach a delailed site plan showing ground elevations, the location of structures, apen spaces and water bodies, and the helghts of structures gnd trees;

Existing Land Use O(-(:KL {,h.(e,\qaug\fJ

(desceibe)

Proposed Land Use rgm \'m«:é v, 0«\3 r}n Ol

(describe) Y 2550 5q\ Cx S o gg,ﬂhng: oul Sc);mas

For Residential Uses  Number of Parcels or Units on Site (exclude secondary units) ,N\ A
[ 3

For Other Land Uses  Hours of Use 9’\

(See Appendix C} Number of People on Site Maximurn Number

Method of Calculation

Height Data Height above Ground or Tallest Object (including antennas and trees) =¥y

Highest Elevation {above sea level) of Any Object or Terain on Site

Flight Hazards Does the project invoive any characteristics which could create electrical interference, 1 Yes
confusing lights, glare, smoke, or other electrical or visual hazards to aircraft flight? K No

if yes, describe




REFERRING AGENCY (T0O BE COMPLETED BY AGENCY STAFF)

Date Received

Agency Name

Staff Contact
Phone Number
Agency's Project No.

Type of Project

City ff% [%’ [m SDW AR . [1 General Plan Amendment
! ! v [] Zoning Amendment or Variance
D’,{lfaid Nrg,i,\{‘e" { [ Subdivision Approvat
Use Permit
CUP 5,i29% O Public Facility
1 Other

ALUC REVIEW (TO BE COMPLETED BY ALUC EXECUTIVE DIRECTOR)

Application Date Received By
Receipt ts Application Complete? [0 Yes [] No
If No, cite reasons
Airport(s) Nearby
zr%;nary Compafibility Zone{s) Im: [l B4 OB O¢c 1o O e O H.
riteria
Review Adlowable (not prohibited) Use? [ Yes [ No
Density/intensity Acceptable? 0 ves [ No
Open Land Requirement Met? [ Yes [ No
Height Acceptable? O Yes [0 No
Easement/Deed Notice Provided? [T ves [J Neo
Special Conditions Describe:
Supplemental Nojse T
Criteria
Review
Safety
Alrspace
Protection
Qverfiight
ACTIONS TAKEN (70 BE COMPLETED BY ALUC EXECUTIVE DIRECTOR}
ALUC Exacutive {1 Approve Date -
Director's Action ] Referto ALUC
ALUC {1 Consistent Date
Action ] Consistent with Conditions {list conditions/attach additional pages if needed)

August 2007

1 Inconsistent (list reasons/aitach additional pages if needed)




COUNTY OF RIVERSIDE
AIRPORT LAND USE COMMISSION

STAFF REPORT
AGENDA ITEM: 2.5
HEARING DATE: June 13, 2013
CASE NUMBER: ZAP1052FV13 — Ishii-Durfee Architects, Inc., for

Corporation of the Presiding Bishop, The Church of Jesus
Christ of Latter Day Saints (Representative: Dennis Durfee)

APPROVING JURISDICTION: County of Riverside
JURISDICTION CASE NO: PP25309 (Plot Plan)

MAJOR ISSUES: The proposed church at maximum eccupancy would exceed both the
average and single-acre intensity criteria of Compatibility Zone C,

RECOMMENDATION: Staff recommends a finding of INCONSISTENCY for the plot plan,
based on the proposed project exceeding both average and single-acre non-residential intensity
criteria for Compatibility Zone C, unless the Commission is willing to make special
circumstance findings pursuant to Countywide Policy 3.3.6 based on the project’s location,
proximity to high-intensity uses and permanent open space, and the intermittent nature of the

project’s high intensity use.

PROJECT DESCRIPTION: PP25309 is a proposal to develop a 20,000 square foot church
building (along with 2,700 square feet of church offices and a 180 square foot storage building) on
4.04 acres. The church building includes a 2,984 square foot Chapel and 2,754 square foot Cultural
Center, which can both be utilized for assembly purposes. Also included in the proposed church
building are classrooms, offices, stage/platform, kitchen, and other auxiliary rooms and uses.

PROJECT LOCATION: The site is located on the easterly side of Sky Canyon Drive and northerly
of Murrieta Hot Springs Road, approximately 4,560 feet southerly of Runway 18-36 at French Valley

Airport.

LAND USE PLAN: 2007 French Valley Airport Land Use Compatibility Plan, asamended in 2011
a. Airport Influence Area:  French Valley Airpﬁrt

b. Land Use Policy: Zones C and B1 — The proposed buildings would be in Zone C.

¢. Noise Levels: Aircraft noise levels are approximately 55 CNEL
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BACKGROUND:

Relationship to Airport: The site is located southerly of the airport, slightly westetly of the extended
runway centerline, which traverses the Silverhawk property to the east. While there is no new
information available regarding directional splits of air traffic, the airport activity summaty included
in the background data section of the French Valley Airport Land Use Compatibility Plan indicates
that approximately 70 percent of aircraft operating at French Valley Airport would take off in a
north-to-south direction (towards the site).

Non-Residential Average Intensity: The site is located within Airport Compatibility Zones B1 and
C, although the church building is proposed to be located entirely within Zone C. Non-residential

intensity in Airport Compatibility Zone C is restricted to an average intensity of 80 people per acre,
pursuant to the Additional Compatibility Policies incorporated in the French Valley Airport Land
Use Compatibility Plan. The “Building Code Method” for calculating intensity utilizes “minimum
floor area per occupant” criteria from the Building Code as a factor in projecting intensity. Pursuant
to Appendix C, Table C-1, of the Riverside County Airport Land Use Compatibility Plan, the
assembly area of churches and chapels without fixed seating is evaluated on the basis of one person
per 7 squate feet. The 2,984 square foot chapel and the 2,754 square foot cultural center constitute
the assembly areas of the building, and under maximum use conditions, both could be in use for
religious services. At one person per 7 square feet, these areas would accommodate 819 people.

The applicant has advised that the chapel, which would have benches or pews, has a seating capacity
of 286. If we use the seating capacity for the chapel and the standard ratio for the cultural center
(which does not have permanent seating and is designed for social and recreational uses), the total
capacity of these rooms when used for assembly purposes would be 679 persons. If overflow seating
is provided on the platform/stage area, the total would be 719 persons.

The area of the site is indicated by Assessor’s records as being 4.04 acres. However, in evaluating
average intensity, the gross area of the site, including adjacent half-widths of street rights-of-way, are
considered. The site has 320.55 feet of frontage on Sky Canyon Drive, which has a 50-foot half-
width. This adds 0.37 acre to the site, bringing its gross area to 4.41 acres. The average intensity of
the site, then, is 186 persons per acte using the “without fixed seating” calculation, or 163 persons
per acre using the seating capacity for the chapel and one person per 7 square feet for the cultural
center and platform. (The average intensity for the chapel alone based on seating capacity would be

65 persons per acre.)
These calculations assume that no other rooms would be in use during services.

An alternative calculation for intensity is based on the number of parking spaces provided for a
project. While the ordinance requirement for parking, calculating the chapel and the cultural center
(but not the platform) as assembly areas, is 164 parking spaces, the actual number of parking spaces
provided is 209. Assuming an occupancy of 2.5 persons per vehicle (as utilized by the applicant),
this would equate to a total of 523 people for an average intensity of 119 people per average acre,
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which would also exceed the average intensity criteria of 80. However, assuming 1.67 persons per
vehicle (national average vehicle occupancy) would result in a total occupancy of 349 and an average

intensity of 79 people per acre.

The applicant has provided background on the typical usage of the building indicating that the
building would be used primarily on Sunday from 9:00 a.m. to 4:00 p.m. for congregation meetings
and classes and Tuesday and Wednesday nights from 7:00 p.m. to 9:00 p.m. for youth activities.
There would be occasional use on Friday and Saturday nights for activities that would occur
approximately once a2 month. Additionally, there would be other unscheduled events or activities
such as funerals or minor sports activities within the cultural center. The applicant also noted thata
typical congregation would consist of approximately 200 people, which would be the typical average
Sunday use of the building. Iftwo congregations did end up with overlapping schedules, there could
be 400 people during that time period. This would correspond to an average intensity of 91 people

per acic.

Non-Residential Single-Acre Intensity: The proposed church building is located within Airport
Compatibility Zone C. Non-Residential intensity in Airport Compatibility Zone C is restricted to
160 people in any given single acte pursuant to the French Valley Airport Land Use Compatibility
Plan for non-residential land uses. The proposed building would be located entirely within a single-
acre area. Asindicated previously, the total intensity of the assembly areas of the building would be
819 people based on the “one person per 7 square feet” standard, 679 to 719 using a fixed seating
standard for the chapel and one person per 7 square feet for the cultural center (without and with
platform), 523 people based on the parking space method assuming 2.5 persons per vehicle, and 349
people based on the parking space method assuming 1.67 persons per vehicle. The seating capacity
of the chapel alone is 286 people. Therefore, the single-acre intensity definitely exceeds the
allowable numbers for an acre in Zone C.

Risk-Reduction Design Bonus: The applicant has provided background on already incorporated
building design elements that could be considered for risk reduction bonus for the single-acre
criteria, A bonus of up to 1.3 times the criteria of 160 for a maximum allowable intensity of 208
could be granted at the authority of the County of Riverside based on the type and amount of risk
reduction measures incorporated. The applicant has indicated that the proposed building will have a
full brick (not just veneer) exterior for additional wall strength, limited windows (10.5% of the wall
area) relative to the surrounding retail land uses, no skylights, and be limited to a single story. Other
noted risk reduction measures not specifically addressed by the applicant include upgraded roof
strength, enhanced fire sprinkler system, and increase in emergency exits. However, even if the
building were to meet all requirements to achieve the maximum bonus, the single-acre intensity of
the church would exceed 208 in all scenarios except for the applicant’s “typical use” scenario of 200

persons present.

Infill Potential; Higher intensity criteria may be considered if the surrounding land uses are similar
to or more intense than the proposed project. To qualify for consideration, at least 65% of the project
site’s perimeter must be surrounded by uses similar to or more intense than the proposed project, and
the project site must be less than 20 acres in area. If qualified, a higher average intensity level - the
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lesser of either the equivalent intensity to surrounding land uses or double the normally allowable
intensity - may be consistent.

The areas surrounding the proposed church are developed with mixed industrial/office/showroom
uses to the north, commercial retail uses fo the west, and the existing church to the south. The area
immediately to the east of the project site is vacant land designated as Open Space — Conservation
(0OS-C) on the Southwest Area Plan Land Use Map. Beyond the Open Space-Conservation area is
the site of the as-yet unbuilt Silverhawk mixed-use non-residential project.

Utilizing the building code method, including the 50 percent occupancy reduction for office uses and
the one person per 115 square foot occupancy estimate for retail areas, staff determined that the
average intensity of the areas to the north and west would be less than 100 persons and that their
single-acre intensities would be less than 300. These intensities would be considerably lower than
the average and single-acre intensities of the proposed project. While the surrounding
industrial/office and commercial retail land uses are more frequently used and thus have a greater
occupancy/intensity than the proposed project on an average day, the proposed project at peak use
would be substantially higher in intensity than the surrounding industrial/office and commercial land
uses. Therefore, the infill provisions of Countywide Policy 3.3.1 would not be met, since the
maximum intensity of the proposed project would exceed the intensity of the surrounding land uses,
although these existing surrounding uses would be more intense than the proposed project during
most hours of the week.

Applicant’s Infill Analysis: The applicant has also prepared an infill analysis. The applicant’s
calculations assume that the area to the north of the project is in retail use and assume occupancy
based on the Building Code without use of a 50 percent reduction or the French Valley Plan
assumption of one person per 115 square feet for retail uses. (However, the applicant does make an
assumption that 25 percent of the retail stores would be storage areas.) Pursuant to the applicant’s
calculations, the single-acre intensity of the church to the south and the areas to the north and west
range from 996 to 1,126 people, and the project’s single-acre intensity (using Building Code maxima
and assuming use of all rooms simultaneously) would be 1,015 people. The project’s average
intensity would be 251 people per acre, while the average intensities of the uses to the south, north,
and west would range from 227 to 299 people per acre. (See applicant’s submittal.)

Pursuant to this analysis, the intensity of the proposed project would be similar to the intensity of
these swrrounding land uses, but only the average intensity of the existing church and the single-acre
intensity of the existing retail to the west would exceed the intensity of the proposed project as
determined through the same method. These areas make up approximately 47.6% of the surrounding
land use based on the lineal feet of the project site boundaries. However, if both the existing and
proposed churches are evaluated based on a total occupancy of 400 persons, the project, with an
average intensity of 91 and a single-acre intensity of 400, would be less intense than the area to the
north, and this would bring the proportion of the surrounding land uses of equal or greater intensity
up to 80 percent of the perimeter land uses.
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In the event that the Commission chooses to accept this analysis, it is still not sufficient in itself to
address all intensity issues. The infill criteria allow for the lesser of either the equivalent intensity to
surrounding land uses or double the intensity criteria. Using this model, the allowable intensity
would be double the normal amount (an average of 160 persons per acre and a single-acre intensity
of 320 persons), not intensities equivalent to the surrounding uses. Such a doubling would render the
average intensity as calculated using the parking space method consistent, and would render average
intensity consistent using the assumption of a 400 person maximum occupancy.

However, the single-acre intensity of the project would remain in excess of 320 persons in all
scenarios that provide for the potential use of both the chapel and the cultural center for assembly
uses. (Occupancy of the chapel only would be less than 320 persons.)

Prohibited and Discouraged Uses: The applicant does not propose any uses prohibited or
discouraged in Zone C (Children’s schools, day care centers, libraries, hospitals, nursing homes,
buildings with more than 3 aboveground habitable floors, highly noise-sensitive outdoor non-
residential uses, and hazards to flight). However, as noted above, the peak usage of the facility
exceeds Zone C intensity limitations,

Open Area Requirements: The site is less than ten acres in area and, therefore, is not subject to Zone
B1 or C open area requirements.

Noise: The property lies partially within the area that would be subject to average exterior noise
levels of 55 CNEL or greater under ultimate airport development conditions. As a potentiaily noise
sensitive non-residential use, adequate noise reduction measures should be incorporated into the
building design to assure that Riverside County interior noise level standards can be achieved.

Part 77: The elevation of Runway 18-36 at its southerly terminus is approximately 1330 feet above
mean sea level (AMSL). Ata distance of approximately 4,560 feet from the runway to the property
line, FAA review would be required for any structures with top of roof exceeding 1375.6 feet AMSL.
The proposed pad elevation is 1138 feet AMSL. The project includes proposed building elevations
with a maximum height of 70 feet (including the spire). At this maximum height at site elevation,
the structure would be approximately 1208 feet AMSL. Therefore, Federal Aviation Administration
(FAA) obstruction evaluation review would not be required.

Other Special Conditions: Countywide Policy 3.3.6 allows the Commission to find a normally
incompatible use to be acceptable “because of terrain, specific location, or other extraordinary factors
or circumstances related to the site.” In such a situation, the Commission would need to make
findings that the land use would not create a safety hazard nor expose people to excessive noise. In
some cases, projects that did not quite meet the exacting standards for consideration as infill have
been judged consistent through use of Policy 3.3.6. The potential factors to be considered in this
case are as follows:

The area immediately to the east is free of structures. A strip of land approximately 225 feet in width
to the east of the project site is designated Open Space — Conservation on the Southwest Area Plan
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Land Use Map of the Riverside County General Plan, indicating that this area should remain open for
the foreseeable future. This strip of land includes an open stormwater channel approximately 85 feet
in width, which could potentially serve as an emergency landing area.

The Zone C intensity limits would likely be exceeded for less than 12 to 15 hours per week. The
intensity of the commercial and mixed non-residential uses to the north and west would exceed the

intensity of the proposed project on most days.

The elevation of the highest structure on-site, even with a 70-foot spire, would still be more than 100
feet lower than the elevation of the airport.

Prior ALUC Decisions: The church immediately to the south of the proposed church was also
reviewed by ALUC pursuant to FV-02-113. The ALUC found the project inconsistent because a
portion of the project was judged as being located in the Outer Safety Zone as delineated in the 1996
French Valley CLUP (where development intensities were limited to 25 persons per acre). The
applicant team in that case had tried to argue that the project was exempt because the property was
included in an adopted Specific Plan. The 1996 CLUP included an exemption for development
projects within adopted Specific Plans (subsequently disallowed — or at least determined
inappropriate in new Plans — pursuant to an Attorney General’s Opinion). EDA personnel
constituting ALUC staffin 2002-2003 retorted that the zoning ordinance at the time of Specific Plan
adoption did not provide for approval of churches through the plot plan process, and that the zoning
ordinance amendment providing for such approvals had not been submitted to ALUC for a
consistency determination. Therefore, they maintained that the Specific Plan exemption was not
applicable to FV-02-113. The determination of inconsistency was overruled by the Board of
Supervisors on June 17, 2003 (Agenda Item No. 16.8).

Since the adoption of the Countywide Policies of the Riverside County Ainrport Land Use
Compatibility Plan in 2004, the Commission has been presented several times with proposals for
churches whose single-acre intensities exceeded the zone standards. In some cases, including the
Magnolia Avenue Baptist Church and the Harvest Church complex in Riverside, the proposal has
been determined inconsistent. In two cases (one in Bermuda Dunes and one in Thermal), the
Commission found the project acceptable due to special circumstances. Pursuant to Section
3.3.6.(d), the “granting of a special conditions exception shall be considered site specific and shall
not be generalized to include other uses.”

CONDITIONS (in the event that the Commission chooses to utilize Policy 3.3.6 to make a
finding of consistency):

I. Any outdoor lighting that is installed shall be hooded or shielded so as to prevent either the
spillage of lumens or reflection into the sky.

2, The following uses shall be prohibited:
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(a)

(b)

©

d

(e)

(H

Any use which would direct a steady light or flashing light of red, white, green, or
amber colors associated with airport operations toward an aircraft engaged in an
initial straight climb following takeoff or toward an aircraft engaged in a straight
final approach toward a landing at an airport, other than an FAA-approved
navigational signal light or visual approach slope indicator.

Any use which would cause sunlight to be reflected towards an aircraft engaged in an
initial straight climb following takeoff or towards an aircraft engaged in a straight
final approach towards a landing at an airport.

Any use which would generate smoke or water vapor or which would attract large
concentrations of birds, or which may otherwise affect safe air navigation within the
area, including landscaping utilizing water features, trash transfer stations that are
open on one or more sides, recycling centers containing putrescible wastes,
construction and demolition debris facilities, and incinerators.

Any use which would generate electrical interference that may be detrimental to the
operation of aircraft and/or aircraft instrumentation.,

In Zone B1: Children’s schools, day care centers, libraries, hospitals, nursing homes,
places of worship, buildings with more than 2 aboveground habitable floors, highly
noise-sensitive outdoor non-residential uses, aboveground bulk storage of hazardous
materials, critical infrastructure facilities, or hazards to flight,

In Zone C: Children’s schools, day care centers, libraries, hospitals, nursing homes,
buildings with more than 3 aboveground habitable floors, highly noise-sensitive
outdoor non-residential uses, or hazards to flight

3. The attached notice shall be provided to all potential purchasers of the property, and shall be
recorded as a deed notice.

4. Any new retention basins on the site shall be designed so as to provide for a maximum 48-
hour detention period following the conclusion of the storm event for the design storm (may
be less, but not more), and to remain totally dry between rainfalls. Vegetation in and around
the retention basin(s) that would provide food or cover for bird species that would be
incompatible with airport operations shall not be utilized in project landscaping.

5. Incorporate noise attenuation measures into the building construction to ensure interior noise
levels are at or below 45 CNEL.

YMAIRPORT CASE FILES\French Valley\ZAP1052FVINZAP1052FV13sr.doc



. NOTICE OF AIRPORT IN
VICINITY

This property is presently located in the vicinity of an
airport, within what is known as an airport influence
area. For that reason, the property may be subject to
some of the annoyances or inconveniences associated
with proximity to airport operations (for example: noise,
vibration, or odors). Individual sensitivities to those
annoyances can vary from person to person. You may
wish to consider what airport annoyances, if any, are
associated with the property before you complete your
purchase and determine whether they are acceptable to

you. Business & Professions Code Section 11010 (b)
(13)(A)




INDIVIDUAL AIRPORT POLICIES AND COMPATIBILITY MAPS  CHAPTER 2
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Property Owner: The Church of Jesus Christ of Latter-day Saints

Sky Canyon Drive, Murrieta, CA
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*IMPORTANT*

Maps and data are to be used for reference purposes only. Map fealures are approximate, and are not necessarily accurate to surveying or engineering
standards. The County of Riverside makes no warranty or guarantee as to the content (the source is often third parly), accuracy, timeliness, or

completeness of any of the data provided, and assumes no legal responsibility for the information contained on this map. Any use of this product with
respect to accuracy and precision shall be the sole responsibility of the user.
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